CSA lllumina® Search Lessons

In Search Of: Finding Information on Tests and Measures
Used With Research on Facebook, Twitter, and Other Social
Networking Sources

Blogs, Twitter, Facebook, iPods, and smart phones are just a few of the digital technologies
that shape the current environment. A walk down any street reveals a significant number

of people talking on cell phones or tuning in to whatever is playing on their mp3 player.
Research is moving ahead in numerous areas on how technology influences individuals,
dyadic interaction, and communal and societal integration. A researcher is interested in infor-
mation reported in the past two years on what tests and measures are being used in research
with social networking technologies.

Build your search:

From the CSA Illumina platform, select the database you would like to search for this topic.

Here, we'll use the PsycINFO database, which includes the metadata of all the APA research
databases included in CSA Illumina. In order to take advantage of PsycINFO’s controlled
vocabulary, we begin by clicking the Search Tools tab and then the Thesaurus tab to access
the PsycINFO Thesaurus (Thesaurus of Psychological Index Terms). Using the rotated index, we
look for terms related to Internet social networks, starting with the term “Internet.” From
the results, we choose the index terms Internet, Electronic Communication, Online Social
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Networks, and Internet Usage, clicking the Add to Marked Terms link and exploding to
include narrower terms with the radio button on the left.

This is a robust search, yielding 14,400 results. But we are interested specifically in certain
social networking sites, which aren’t individually listed as index terms, or descriptors, as they
are referred to in CSA Illumina. Thus, we need to run a search that will also capture those
terms if they exist in the record.

To do that, we click on the Advanced Search tab and run a second keyword search to access
the natural language in the database. CSA Illumina includes the abstract in a keyword search,
so the abstract need not be searched separately. We include specific sites we're interested in,
such as Facebook, Twitter, and YouTube, including possible spelling variations and using the
Boolean OR to collect records relating to any of those sites.

This search brings up 132 results. Now we want to combine the controlled and natural lan-
guage searches. Returning to the Search Tools tab, we use the Search History tab to combine
our two searches, using the “AND” function.
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The new search yields 65 results. Still on the Search History page, we combine the search
number we wish to limit with our additional search criteria. We limit our results to the past
2 years.

Combine Searches: |#3| |

Search Tips: (#3 or #2) and new term

Now Selected: e PsycIMFO

Change: |—Subjec‘u’-\rea— V| or Specific Databases

Date Range: |2|]|:|B V| to |ZD1D Vl

And we also take advantage of a feature particular to CSA Illumina, the ability to use an aster-
isk to find all records in our dataset that have a populated Tests and Measures field. (Most
platforms require a root of at least three characters before a truncation symbol will function.
As the first three letters are not needed in this case, a researcher is able to find any record that
has data in the field.)

The final search yields 11 results. By checking the Tests and Measures fields, you would find
reference to well-established tests such as the Positive and Negative Affect Scale, Five-Factor
Personality Inventory, NEO Personality Inventory, and the Satisfaction With Life Scale as
well as site-specific tests such as the Facebook Jealousy Scale, Facebook Questionnaire, and
Facebook Intensity Scale.
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