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The role of the Internet in political attitudes, political involvement, and voting behavior is 
central to modern presidential and congressional campaigns and elections. You can search 

APA PsycNET® databases to find research about this growing phenomenon.

To build your search using the Thesaurus of Psychological Index Terms, select the Term Finder 
feature on the APA PsycNET platform. By looking for Index Terms that are related to politics, 
you can add relevant concepts to your strategy.

Look for search terms beginning with “political” and review term hierarchies to choose the 
terms you want to include in your search. 

For instance, click the black plus sign to the left of “Political Attitudes” to open this term 
record. 

Next, click the blue plus sign to add all of the Narrower Terms to your search, and click the 
boxes next to “Political Socialization” and “Voting Behavior” if you’d like to include those 
Related Terms. 
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You’ll see check marks appear next to each term you’ve selected, and these terms also appear in the 
Selected Terms box at the right-hand side of the page.

You can browse the terms and add any that are relevant to your Selected Terms. In this example, 
the terms “political campaigns,” “political candidates,” “political elections,” and “political issues” 
were added.

When you are finished, choose to add to your search using the OR operator and click the “Add to 
Search” button.
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Next, search for the concepts of the Internet and social networking in the 
Keywords; doing so will look for them in the title, natural language key words, 
and index terms fields.

To limit your results to research conducted in or about the United States, add a row and look 
for US in the Geographic Location field:

Finally, to limit your retrieval to the recent election cycles, you can enter a year range:
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Here are some sample titles from the 60 records retrieved using this search strategy:

Baumgartner, J. C. (2007). Humor on the next frontier: Youth, online political 
humor, and the JibJab effect. Social Science Computer Review, 25, 319–338. doi: 
10.1177/0894439306295395

Hartvigsen, D. (2008). The manipulation of voting systems. Journal of Business Ethics, 
80, 13–21. doi: 10.1007/s10551-007-9438-9

Montgomery, K. C. (2007). Generation digital: Politics, commerce, and childhood in the 
age of the Internet. Cambridge, MA: MIT Press.

Oxendine, A., Sullivan, J. L., Borgida, E., Riedel, E., Jackson, M., & Dial, J. (2007). The 
importance of political context for understanding civic engagement: A longitudinal 
analysis. Political Behavior, 29, 31–67. doi: 10 1007/s11109-006-9016-3

Tedesco, J. C. (2007). Examining Internet interactivity effects on young adult 
political information efficacy. American Behavioral Scientist, 50, 1183–1194. doi: 
10.1177/0002764207300041

Trammell, K. D. S. (2007). Candidate campaign blogs: Directly reaching 
out to the youth vote. American Behavioral Scientist, 50, 1255–1263. doi: 
10.1177/0002764207300052

Valentino, N. A, Hutchings, V. L., Banks, A. J., & Davis, A. K. (2008). Is a worried 
citizen a good citizen? Emotions, political information seeking, and learning via the 
Internet. Political Psychology, 29, 247–273. doi: 10.1111/j.1467-9221.2008.00625.x

Xenos, M. (2008). New mediated deliberation: Blog and press coverage of the Alito 
nomination. Journal of Computer-Mediated Communication, 13, 485–503.

Xenos, M., & Bennett, W. L. (2007). The disconnection in online politics: The youth 
political web sphere and US election sites, 2002–2004. Information, Communication & 
Society, 10, 443–464. doi: 10.1080/13691180701559897

Searches shown were conducted in October 2008


