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DISCLAIMERS
Mario Rios has a working relationship with TherapySites. As such, he has both 
a financial and intellectual interest in the webinar content. The purpose of this 
presentation is to provide a balanced view on how to reach new patients with 
traditional and AI search.

The content was created by TherapySites and does not reflect the views of 
APA or its editorial staff. Email advertising@apa.org to learn more.
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ATTENDANCE
■ No CE credit will be offered for this webinar.

■ A “Certificate of Attendance” will be emailed to live 
attendees only.

■ You must attend for 45 minutes to receive the 
certificate.
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RECORDING
■ A recording of this presentation will be emailed to 

everyone in 2 weeks’ time.

■ The recording will include the presentation slides.
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HAVE A QUESTION?
■ You are on mute. Communicate using the Q&A box

in the webinar screen. Attendees can view and 
upvote on submitted questions in the Q&A box to 
help presenters identify popular topics.

■ Presentation slides will be posted in the chat box of 
your webinar screen.



PRESENTER
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■ Mario Rios
Digital Marketing Expert, TherapySites

With a decade of experience, Mario Rios has dedicated his 
career to empowering mental health professionals to reach 
their goals in their private practices. Mario's expertise lies 
in streamlining administrative tasks, crafting multi-state 
digital marketing strategies, and taking therapy practices to 
the next level.MARIO RIOS
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How Patients Find You Online

■ How patients are finding mental health services

■ The difference between traditional and AI search

■ Why AI search is becoming more popular

Section 1

How Patients Find You

Section 2

4 Optimization Tips

Section 3

Ethical AI Usage

Conclusion

Key Takeaways
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The Current Search Landscape
For years, Google has been the top way patients found local mental health 
professionals. But today, AI-powered tools, such as ChatGPT, are rapidly changing 
how patients search.

*As of December 2025:

■ Google: 95.4 billion monthly users
■ ChatGPT: 5.2 billion monthly users

*Sources: https://www.semrush.com/website/google.com/overview/
https://www.semrush.com/website/chatgpt.com/overview/

https://www.semrush.com/website/google.com/overview/
https://www.semrush.com/website/chatgpt.com/overview/
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How Traditional 
Search Works
A user types in a phrase. 
E.g. “psychologist tucson arizona”

The search engine gives them a 
list with links to websites. 

The user combs through these 
websites to find the answer to 
their query.
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How AI Search 
Works
A user types in a complete 
sentence or question. 
E.g. “Who is the best psychologist 
in Tucson, Arizona?”

The AI platform considers any 
websites that relate to the user’s 
query.

The platform generates a 
summary to give the user in 
response.
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Why AI Search Is Becoming Popular
With traditional search, patients have to look through a list with thousands of 
practices and visit each practice’s website to determine which one is best for their 
therapy needs. 

With AI search, much of the research has been done for patients, so they only have 
to look through a handful of practice recommendations.

Though more patients are turning to AI, Google is still the most popular search 
platform, which is why you want to optimize your practice’s website to appear in 
both traditional and AI search results.
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Section 2: 4 Ways To Optimize Your Website for Search

■ Build out your website

■ Refresh your content regularly

■ Write like a human

■ Use skimmable formatting

Section 1

How Patients Find You

Section 2

4 Optimization Tips

Section 3

Ethical AI Usage

Conclusion

Key Takeaways
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Build Out Your 
Website
Demonstrate to Google and AI 
that you’re a credible mental 
health practitioner by: 

■ Creating individual services 
pages for each of your 
specialties

■ Writing blog posts about the 
mental health conditions 
you treat

■ Adding other resources 
(e.g., educational videos)
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Refresh Your 
Content 
Regularly
Google and AI value recent 
information.

Add new content to your website 
on a regular basis. Shoot for a 
new blog post or educational 
resource every month.

Revisit existing content at least 
once a quarter to see if it needs 
updating.
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Write Like a 
Human
Making your website easy to 
read can increase your chances 
of Google and AI understanding 
your content and pulling it to 
appear in search results.

Write like you would talk in a 
conversation. For example:

■ Avoid medical jargon, 
unless you explain it.

■ Use short, simple 
sentences.
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Use Skimmable 
Formatting
Another way to make your 
content easy to understand is to 
break it into digestible pieces 
with:

■ Bullet points

■ Headings

■ Short paragraphs (2-4 
sentences)
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Section 3: Ethical AI Usage for Website Content Creation

■ Ways to use AI for your practice website

■ How to ensure accuracy with AI-generated content

Section 1

How Patients Find You

Section 2

4 Optimization Tips

Section 3

Ethical AI Usage

Conclusion

Key Takeaways
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What Can AI Be Used For?
AI can be just as useful to you as a mental health practitioner as it is for your 
patients. 

Here are some potential AI use cases for your website:

■ Coming up with potential topics to cover on your blog

■ Refining a first draft of a blog post
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AI Limitations
AI platforms can pull information from any website on the internet, including ones 
that aren’t credible. 

A study from the Columbia Journalism Review* concluded that more than 60% of AI 
responses provide inaccurate information.

Since you can’t trust that everything they produce is factual, you should use your 
mental health expertise to write your own content. 

You can feed your copy into an AI platform to help you with editing, but proofread 
any refinements it makes before you publish the content on your website.

*Source: https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php

https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
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https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
https://www.cjr.org/tow_center/we-compared-eight-ai-search-engines-theyre-all-bad-at-citing-news.php
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Key Takeaways

Section 1

How Patients Find You

Section 2

4 Optimization Tips

Section 3

Ethical AI Usage

Conclusion

Key Takeaways

■ Patients find mental health professionals in two ways: traditional search and 
AI search

■ How to appear in traditional and AI search: build out your website, update your 
content regularly, write like a human, use skimmable formatting

■ AI is a useful tool for content refinement, but proofread the copy edits it 
suggests before publishing the content on your website
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Feeling Overwhelmed? TherapySites Can Help!

Increase your online visibility with a: 

$99 Website Design With Your First Month of 
SEO and AIO Included

Scan the QR Code
Go to APAwebinar.com or
Call/Text 630-427-6941

Your patients should be your priority, not managing your practice's online presence.

Don’t Miss Out
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AUDIENCE Q&A
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FINAL THOUGHTS
■ A recording will be emailed to you in 2 weeks. It will include the 

presentation slides.

■ Take our survey immediately after the webinar has concluded.
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THANK YOU!
PAID FOR BY
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