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Kyler Shumway: I'm Dr. Kyler Shumway, and I am so excited to bring you the latest in our Supercharge Your Presence series. I'm hopeful that today's webinar will give you some helpful tips, whether you're looking to design your own logo, or maybe just add some zest to your next PowerPoint presentation. Some of you are wondering whether or not it's worth it, whether or not you should try to do it yourself and learn a little bit of graphic design. Well, hopefully, I can answer that question for you, as well as some of the questions that were submitted with registration. Without further ado, let's dive in.
First, introductions. My name is Kyler. I am a licensed psychologist, and I'm the business and program coordinator for Deep Eddy Psychotherapy, which is one of the largest private practices in Austin, Texas. I'm also an author, and I've been featured in some [unintelligible 00:00:48] places. I do some online content writing and marketing work, but you'll notice as you look over my credentials, I'm not a graphic designer. I didn't work in graphic design. I haven't had specific training in graphic design. This is something that I was able to pick up and teach myself on my own.
The answer to the question of why is this guy giving this webinar is not, in fact, because I'm the greatest graphic designer whoever did practice psychology but rather because graphic design is easy. I believe that if you have the right tools and if you know just some of the basics, you can do pretty good graphic design on your own, and you don't really necessarily need to go out and hire somebody else to do it for you. This webinar really is about helping you understand just some of the basics of graphic design but also recognizing some of the tools that are out there at your disposal, and some strategies for how to use those tools well.
More importantly than anything else, I want you to feel some sense of encouragement to get out there and get your feet wet and just give it a try. Technology has come a really long ways and because of that, it's more user-friendly and easier than ever to begin to make your own graphics in a way that looks professional and crisp. Here's our road map for today's webinar. First, we're going to talk about why graphic design matters. Even if you're not doing it yourself, why it's something that you want to have on your radar. Then we'll talk about some of the basics of graphic design, some of the tools that you can be using. I'll do a few demonstrations so you can get a sense of what it looks like and how you can use it.
Then at the end, I'll go through some of the common questions that people have, as well as the questions that were submitted with registration. Now, for our question, why is graphic design important for psychologists? It really comes down to these three reasons. We have the idea of marketing, being able to get your materials out there and draw attention to what you do. We have the idea of education, being able to communicate ideas to other people clearly and concisely. Then lastly, we have this idea of expression, being able to really show some of your inner self, being able to put your personal touch on some of the work that you do.
First, marketing. Marketing isn't just applicable to people who are working in private practice or running their own business. Marketing is all about how you send a message about who you are and what you offer. Really, it's about that first impression. Imagine somebody for the first time they come to your website, or they look at some of your materials, or they're listening in on a presentation that you give, what kind of impression are they getting just from that initial glance? Graphic design can help you tweak and adjust that first impression so that it's a good one rather than a bad one.
Second of all, graphic design can really help you stand out when it comes to marketing. Especially when you think about online marketing, there's a sea of people who are all competing for similar things. If your graphic design can be just a little bit better, if your logo is a little bit snazzier, if there's a diagram on your website that helps really illustrate a concept well, that puts you one step ahead of the pack. It's not just about the competition. It's also about the consumer. Whoever it is that's looking at your marketing materials really needs to be getting a clear sense of what it is that you're offering.
They want to feel comfortable with the idea of working with you. They want to see you as somebody who is credible, who has good credentials, and who's able to help them with whatever it is that they need. You can do all of those things by having really good graphic design as part of your marketing plan. There's also the way that graphic design is important in the educational realm. Not only can you use good graphic design to add a little bit of zest to your PowerPoint presentation, your homework assignments, your header on a letter that you might send out to someone. It also can really help whoever it is that you're trying to send a message to retain whatever it is that you're trying to communicate.
If you're making a handout on depression, for example, it might be helpful to some to see a list of symptoms and it might be helpful to others to see a diagram that illustrates the different warning signs of depression. This is something that you can use to reach different audiences based on their preferred method of learning. It's also worth thinking about graphic design as being a niche skill set that not every educator and not every clinician has. If you're able to bring a unique skill set of-- If you're the person who's able to do really good photo editing, or you're the person who's able to make a fancy diagram or a logo for some project, or program that's coming out, that's something that sets you apart and gives you a neat feather in your cap.
Last but definitely not least, you want to think about graphic design as being a way for you to express yourself, for you to have a little bit more control over the visual design of the different works that you create, for you to add a little bit of your personal touch. Maybe even this can be part of your self-care. Maybe this can be a fun, artistic outlet that you can enjoy as you learn to wet your digital paintbrush. Graphic design is so broad. There's just no way that we could cover all of it in this single webinar, but I want to have you thinking about some of the most common ways that you might use graphic design as a psychologist.
You might think about designing a logo. You might think about beefing up your PowerPoint presentations, or making diagrams for websites or flyers, or just getting really good at editing photos. These are all things that you probably do to some extent, or you pass on to your IT person. Maybe if you're able to learn a little bit about graphic design, you can do this yourself. Speaking of passing it off to somebody else, many of you ask this question of when do you do it yourself and when do you hire? The simplest answer to that question is do you have more time, or do you have more money, and which one are you trying to prioritize right now?
Because it does take a little bit of time to get used to graphic design and it does take time to actually sit down and make the thing, but beyond the balancing time and money dilemma, there might be some other reasons that you might decide to try DIY that could tip the scale one way or another. The first being, it is kind of nice to be able to add your personal touch to something, to be able to pick out the color swatch, to be able to change the font or the size of something. It does tend to tap into different brain networks if you're like, "Oh, man. I just spent my entire day talking, and I need to do something different."
Maybe that something different is trying out some artsy things or seeing if this is something that might be enjoyable for you. You might even consider just revamping things that you've previously made. Maybe if you've been practicing or teaching for a long time, it might be time to update some of your materials. If nothing else, let's say you go out and you try it and you don't like it, or you try it and you're not good at it. If nothing else, then you can have a newfound appreciation for the people who do this, and you might even get a better sense of what tastes does seem to fit you better so that you can instruct someone who does graphic design in a better way.
Some signs that maybe you should just hire someone. First of all, if it's not doing what you need it to do. If the logo is out there and it's not attracting people, if you're trying to communicate with a diagram and people are confused, then it's not getting the job done. Second, if it just doesn't look right. If no matter how hard you work, no matter how hard you try, it's going to take way too much time for you to become the graphic designer of your mind, then it's better to just hire someone and move on. Then lastly, if you're not having fun with this, then pay somebody who does have fun with this. It doesn't necessarily need to be your thing, but it can be somebody else's thing.
Although I will say it is fun to do graphic design. It is fun to play around with these things. If you get in just a little bit of practice, if you get just a little bit of experience, you can master some of the basics and make something of your own. If you do decide to hire someone, it's easy to find good help, fiverr.com and upwork.com have thousands and thousands and thousands of artists who are eager to help. The price can range quite a bit so you can find people who are just trying to get started, who are less expensive, and people who have been doing this for a while and may cost a little bit more. You can also think about 99designs. They will work for individual people and also large organizations. They do a lot of really personalized work.
If you're looking for somebody who's got a pretty well-established reputation, you maybe don't want to take a chance on an individual artist, 99designs can be a good option for you. Although, on their website, they do say most of their services start off at that $300 range. Although the price doesn't necessarily dictate how good the work will be, it does set a floor for what the minimal expectation will be. You want to maybe ask for work samples. You want to get a sense of what you're going to be paying for, but keep in mind that just because somebody is new or just because somebody is inexpensive, doesn't mean that they can't be a good fit for you in some way. One of the thing that you want to keep in mind is if this is something that needs to happen quickly. Sometimes it's better to just do it yourself because not every artist is able to turn things around as fast as maybe you could.
All right, I've given you loads of reasons that you should consider doing some graphic design, and now I want to actually teach you how to do it, and how to do it well. We're going to talk through some of the basics of graphic design, as well as some of the tools that are out there. I'm going to walk you through how to use them so that you can do this on your own. First, what are the basics of graphic design? If you go online and you search for the basics, you will learn that graphic design is not basic, it's art.
There's so many different nuances that you have to consider if you want to make something look ultra professional, things like hierarchy, and texture, and how the lines are set up, and the shape, and all of these things. As a beginner, this can feel really overwhelming, you're like, "Oh my goodness, there are so many things that I didn't even know existed. What on earth is hierarchy supposed to be?" The fact is, is as a beginner, and as somebody who's going to be using technology as their ally, you don't need to know all of this stuff. You really just need to know enough to make a good enough graphic design, and that's what I want to try and give you, because it really just comes down to three main things.
Three rules for the "good enough" graphic design. Rule number one, keep it simple because less is more. Rule number two, use technology to make it easier on yourself and offset any gaps in your abilities. Rule number three, you want to be careful about the material that you're using, so that you're not stealing anybody else's content. These are really the three most important things that a beginner needs to keep in mind when it comes to beginning to learn graphic design.
We're going to take each of these, and we're going to break them down just a little bit. First, let's talk about keeping things simple. When it comes to graphic design, people usually tend to go way over the top. They use too many different colors, they use weird, creative fonts, and they don't know certain rules that graphic designers use to make things just feel more appealing in the brain. Of course, there are mathematical reasons for some of these things, but really, these are the rules that you can follow as you're trying to makes things a little bit more simple.
On a practical level, think about using less than four colors, but usually, it's nice to have at least one complementary color, so you want to aim for two to four. When you're using fonts, you don't want to use too many different fonts; three really is the maximum number that you want to use. Lastly, you want to want to know about the rules off odd and three, and we're going to talk about those in just a minute.
First, let's look at a bad example. As you look at this slide, it's nasty. Look at all of those different fonts, look at the different weird colors that I chose, the images aren't great, I mean, the kitty-cats are kind of cute, but I mean even the APA logo is flipped upside down. There's not a lot going for this slide. You can tell that I homemade it; a professional definitely didn't touch this thing. This is an example of a slide that does not follow the rule of simplicity. It's got a lot there, but it's way too much for the human brain to really receive in a way that feels good. Let's try making it just a little bit simpler.
Ah, isn't that better? It's simple, there's only a few different colors, the fonts are consistent, you'll notice there are only the two fonts between the header and the body text, and there's just better balance overall. It feels like there's more space, I'm not distracted by all the things, I'm able to just really focus in on how beautiful that kitty-cat's eyes are. That's really how the idea of simplicity comes into play with graphic design. When you're designing your graphics, you want to think about having it have less than you think it needs to. What's the minimal amount of information that needs to be included in your graphic to still convey the right information?
A big part of how you convey that information really does come down to the choice of colors that you're using. I would really recommend just using a color palette that has been pre-designed by a professional. You can find them online for free, I'm going to show you a really great place just to access that in just a minute. Using a palette gets rid of the user interface piece where maybe you'll choose something that doesn't look great or doesn't go well together. The second thing you want to be thinking about is using few colors tends to be better than using more colors. This isn't supposed to be a bright and amazing tapestry as much it is about sending a succinct message.
You also need to be thinking about who the color choices are for. You might have favorite colors that you would prefer to have in the logo, or on the design for the slides, and that's okay. You're allowed to have your own personal preference, but you want to think about the color choices being a way to connect with the consumer. If you're trying to reach a professional audience, you might choose really muted colors, or colors that are a little bit more of a professional vibe, versus like circus colors that are bright, and shiny, and vibrant. Again, this comes down to personal choice and who you're trying to attract.
The best place to go and find just free and easy to access palettes is a website called Colorhunt.co. I'm going to give you a quick demo of what that looks like. I also want to apologize in advance, there is a small drop in audio quality that happens with some of these screen capture examples. Hopefully, you'll still be able to hear me loud and clear. All right, welcome to Colorhunt.com. This is a great place to just find a nice combination of colors that you can use in any graphic design choice. What I like about this site is you can just sort of hover over the different colors, and you can see the hexadecimal number that's associated with that color.
The reason why that's important is if you're using a photo-editing or some other software, and you're trying to play around with colors, you can usually input this number as a way to find this exact same color in another place; or, if you want to, you can just sort of eyeball it and try to match it as best you can. As you can see, there's lots of different color palettes to choose from, and maybe, let's say you work with kids or you work in a school system, and you're looking for a color palette that fits more of a school vibe. Well, maybe you wouldn't use necessarily a muted or boring brown palette, but you might go with something that's a little bit more cheerful or more of a spring-like color.
You'll notice, by the way, that I'm not a color expert. I'm just able to look at this and get a sense for what are the sorts of people who might be interested in different color vibes. As you can see there's a lot to choose from. You can scroll through these and take a look. Oh, this one's pretty, said Kyler, and I'm able to click on this. It pulls up the palette in a large way, and then I'm able to download an image if I wanted to. You're able to download these for free, you don't have to sign up for any account. This is just a really nice resource for people who are trying to get a color palette for graphic design, or maybe for decorating their apartment, or their home, or what have you.
Then, when it comes to choosing a font, this really is artistic style, and it's something that you can learn a lot about, or you can have technology do this for you. I would suggest going to Fontpair.co to find a combination of fonts that looks really good and kind of fits the brand that you're trying to communicate through your graphic design. Let me show you what they've got to offer. Welcome to Fontpair.com. In a world where there are thousands and thousands of different fonts to choose from, it can get overwhelming really quickly. Well, Font Pair makes it simple by giving you nice combinations of different types of font together, that you can just look at by scrolling through their site and getting a sense of what there is to offer.
Then, the best part about this site is it not only tells you what kinds of fonts these fonts are displaying, but also where you can get them. The site itself does offer a way for you to download them, although I will say that Microsoft Word and other programs already have most of these fonts within, so you don't necessarily need to download anything specific. Another neat feature about this site is it does separate different categories of fonts. If you know what things like a sans serif font is, or a serif font, or a monospace, you can categorize it based on that.
We've talked about colors, we've talked about choosing fonts and resources you can use for picking fonts that go well together. Then, the third piece to making something simple is to follow two main rules which come from the world of design. Those are the rules of odd, and the rule of three. Odd numbers tend to create balance when you're looking at something visually. There's something about the way that it comes across, and the balance that it creates in an image that people tend to enjoy. Of all of the odd numbers that you could choose, three tends to be the strongest. You'll notice even in this presentation, I've got a lot of slides where three is used for the number of bullet points, or the number of concepts that I'm teaching.
Similarly speaking, visual artists talk about this idea of the "Rule of Thirds." If you take an image and break it down into thirds, the way that I've done with these images on this slide, you're able to put the main focus of the image in a place that is more visually appealing and engaging. In the first image, I am in the center, and as you can see, there's sort of the vertical lines and horizontal lines breaking this image down into thirds. All I did was crop the image in such a way so that my face is on an inner section in one of those thirds, and by doing so, the image looks a lot better. That's what the rule of thirds is all about, using positioning in the images that you're editing in order to make them more engaging.
I'm going to do some demos in just a bit that highlight how you can use all of these things, but for now, we want to talk about how you can be using technology as your friend. You're seeing some examples of this with Color Hunt and Font Pair and these other websites but I want to show you a few other sites and programs that you can be using as you're getting into graphic design that take a lot of the legwork out of the creative process. Let's go into those.
There are some awesome free products out there that you can use today that just basically require that you sign up for an account. You don't have to give them any card information or anything like that to do photo editing or designing logos and all of that great stuff. The first one is Pixlr, which is a photoshop-esque editing software that's really user-friendly and really easy to get into early on. The second one is Canva. Canva is really, really simplistic. It's made to follow a lot of the design rules that graphics designers use when they're creating something. I'm going to give you demos on Pixlr and Canva in just a bit, but then there's this other site called, Fotor, which I don't have personal experience with, but I do know that it has like a combination of the photo editing and design work that are in the other sites. I won't be demoing that one today, but if you aren't able to have your needs met with Pixlr and Canva, then that might be a direction for you to go.
There are also some paid products that you can be thinking about, both for designing things and then also producing things. Adobe creative cloud is the gold standard. It's what the pros use. If you are really into this, and this is something you want to do more of consider signing up for an Adobe creative cloud account. Similarly, if you don't already have Microsoft office, that's something that does offer up some options for doing design work or making a diagram and things like that. I'm going to demo some Microsoft office stuff that's really simple and easy to use. Then on the production side, you can think about if you want to do business cards or t-shirts, there are websites out there that can take your custom designs and make them into something physical or tangible. I'm not going to demo Vistaprint and Custom Ink either, but just know that they're out there know that they exist and they can help you once you have your designs created.
The last piece to doing good design work really does come down to doing ethical and legal design work. As a designer, you need to be creating stuff that is original. You need to be using content that is yours or using materials that you're legally allowed to use. This is the one major ethical and legal dilemma that psychologists can find themselves in. You can't just go on Google and take images. You can't just take images from somebody else's website without permission or anything like that. You have to make sure that you have proper ownership in order to use it for private and commercial use. I've got some tips to help you stay in the straight and narrow.
The first tip is why I say borrow, not steal. You can borrow by seeking inspiration from other sources by looking at other people's websites, by looking at artwork that other people have designed and use that to fuel inspiration for yourself. That's when you're creating original works, but if you're not necessarily looking to create something 100% original, you just need an image of a dog or something like that, you can use materials that are already out there that are considered public domain or have been licensed as public domain, which means that you can use them for whatever. Then the last thing that you want to keep in mind is it is always better to just purchase the rights to use something rather than have to hire an attorney or something like that because woopsie, you made a copyright infringement by using something that wasn't yours.
A few quick definitions. Public domain means that there are absolutely no restrictions. Nobody holds the copyright. There might be some instances where somebody's name is attached to it. They were the original creator, but they're totally fine with you using it however you'd like. There's also the idea of creative commons, which you can use in however way the creator has defined. As long as you credit them, for example, then it's fine. Then there's also royalty-free content, which you purchase a license to use it, but then you can use it once you've got the license based on how they define it. It really just comes down to what are the rules and regulations for the content that you're trying to use.
Public domain is just the best way to go. There are a lot of sites where you can get public domain materials. Here are the ones that I was able to find quickly, but the ones that I use the most are pixabay.com and unsplash.com. You can also look at sites like publicdomainvectors.org, which have clip art style art that you can use. Again, all of these are public domain, which means you can use them for whatever.
There are places on the sites that I just mentioned as well as these ones that have creative commons licenses, but that's kind of a gray area and it's hard to know what you're getting into. I recommend either going with a public domain or royalty-free. These are a few options where you can get royalty-free images. Some of them are on a subscription basis where you get a number of images per month. Some of them you pay based on the image. I don't do any of these things because I'm able to get most of my needs met with the free images.
Now for some demonstrations, and we're going to start with Pixlr.com, how you can just use their editing side software to make tweaks and adjustments to your photos. We're going to start with that one and then we're going to kind of move through some of the other technologies that you can use at your disposal as you're getting into graphic design. If you go to Pixlr.com/editor, it actually gives you two options. It gives you Pixlr X and Pixlr E. Both are still free, but Pixlr X is definitely the simpler version, so that's what we're going to do now. You'll notice that they make their revenue from advertisements. Those will pop up on the sides and different places, but that's how they make their money, but it shouldn't affect any of the work that you're trying to do.
On Pixlr, I really enjoy being able to not only upload my own images off my computer, but I can also pull images off the web using their URL loader. There are some places where you can get images that are public domain. You're able to use them for whatever purposes you might need but of course you want to be careful because not every image is yours to edit yours to use for your own purposes. We'll talk about all of that in just a minute, but for now I'm going to open an image off of my own computer. Let's see. I want to look at this one. It's a picture of me and my buddy, Dan. I'm going to open this and then Pixlr asks me, do I want to size the image before I get started on it? Do I want it in its original massive size? Do I want to just have it in full HD or make it web-friendly? You can tell Pixlr not to ask you about this, but there are going to be times when you might want to make different decisions based on what you're doing.
Most of the time full HD is totally okay. You want to keep in mind that the bigger image is, the longer it will take to load on the web, but the smaller an image is, the lower quality it will be. I'm going to just go with full HD for now. Look at that, Pixlr is able to load up my image and then I'm pretty zoomed in right now. Over here on the right side of Pixlr, you'll notice that you have your X, Y coordinates, you can see where your mouse is, but you can also zoom in and out using this. You can also use your mouse wheel or your scroll. Whatever's easiest for you. This works the same way that Photoshop does. If you don't have experience in Photoshop, that's okay. The way that Pixlr works is it puts things in layers, just like [unintelligible 00:28:17]. You've got layers of things that all stack up on top of each other, but most of the editing that you will do will only involve one layer.
You'll see that there are some specific features in Pixlr that are locked that you have to pay for, but most of the features are free and you should be able to use them no problem. It starts off, it's got your clicker mode. You can move and look at different canvases or different background styles. You don't necessarily need any of those for most of the projects that you'll do, but maybe you want to add some text to something. Maybe you want to add some sort of like, yes, the CIA. Dan and I are now in the CIA and that's an important part of this video editing project. You can add different features or different elements. As you'll notice, when I dropped this on it added two new layers to the canvas. We don't need any of these things. I could either delete it here, or I can just press control Z or that would be command Z on your device if you've got Mac.
Just looking through the features, you can add text, you can add elements, you can add another image. You can crop and rotate. You can cut out certain things. You can adjust the filter, you can adjust the brightness and various settings. You can add a visual effect. There's a lot of nifty handy-dandy things that you can do. My guess is that most of the graphic design stuff that you're going to be doing is going to be involving just some simple cropping and positioning so that you're using the rule of thirds well. Looking at this image, it's nice. Two handsome, smiling gentlemen.
If I'm trying to put this on my own website or I'm just trying to direct the attention to me, I wouldn't necessarily want Dan to be in this picture. What I'd want to do is be able to crop it down so that I'm the focus and then I'd also want to be able to follow the rule of thirds so that it's a nice image to look at. What I'm going to do is I'm going to go over here to Pixlr's crop and rotate section, and it automatically sets the crop mode. You'll see there's a little outline here now. I'm able to just click and drag, and when I do that, it shows the rule of thirds on this image so it breaks it down for you.
Again, you want to think about the intersections of the vertical and horizontal lines as being the focal point of interest. You want that to be in the very center of whatever it is that you're trying to edit. For me, I would want people to look right in my eye right into the window of my soul. I might decide to edit it and crop it just like this. Bing, I let go. Then if I just press enter or you can also just click the crop tool again, and it crops in, just like that. The reason why I want to default the rule of thirds here is let's say I would have decided to do the same thing, I'm going to crop it but instead of putting the area of focus to be on my eye, for example. Let's say I just put my face right in the center.
Now, that's a nice centered profile picture, and I am in the middle of it, but it's not quite as visually engaging as if I follow the rule of thirds. These are just some of the rules that you want to be thinking about when you're cropping an image. One other thing that you want to keep in mind is how big the image is. If you look in the bottom left corner, you can see the number of pixels that this currently is set at. Right now this image is 721 by 850. There are some different size dimensions, things that you'll want to consider depending on what you're making. We'll talk about the logo dimensions in just a moment but for the most part, all you really need to think about is aspect ratio.
When it comes to aspect ratio, you can do this pretty simply in Pixlr. It's, again, under the crop and rotate feature. If I click on that, I can then select which aspect ratio I want to go with. Aspect ratio is great, because different platforms, different places where you might decide to use an image have different requirements. For example, if you're putting an image as a logo on your website, your web editor might say, hey, I want something that's supposed to be square-shaped, or hey, I want something that's supposed to be more like a widescreen setup.
The reason why this is significant is if you try to put an image with the wrong ratio in one of those places, it'll either look scrunched or way too zoomed in. Those are the things that you want to keep in mind. You'll notice that there are so many different options that you can use here. Whether you're trying to set to a one by one or a four by three, or if you've got something specific, like I'm going to set something for my Facebook profile, or my Insta profile, or maybe for YouTube, it has all of these presets right here. It's really easy to just take something and go, oh, yes, I really want this just for my YouTube profile.
You select that it auto sets it to the dimensions that you need. Then again, you can apply the cropping, just like that and it's the right size. Let's say you want to make some tweaks to your images. If I wanted to, I could go into the adjustments and filters and play around with the different settings. I could adjust the color, I could adjust the lighting, I could adjust the tone and various things. Most of us don't have a lot of training or experience in art or artistic design so we don't really know what to do other than just play around with it and go trial by error.
This is where technology becomes your friend. See up here at the top, it gives me these three default options that will allow the computer to play around with it and just make it look better. Let's say, I really want my image to pop. I click pop, and wow, it makes that change, which is quite a difference from how it was before like the most gradient and muted out. If I want to, I can do the black and white setting. [unintelligible 00:33:56] classy look to it or if I didn't want to have the black and white setting, I could have the auto setup. All of these, I'm showing you these features just to give you a sense of you don't necessarily need to know how to adjust all of these things.
When I click auto, it went into color and it said yes, you need more vibrance. That's not something that Kyler knew; that's something that the computer knew. All Kyler needed to know and all that you need to know is to go into these programs and let the computer do its job. The last thing that I want to show you in Pixlr is the effect category. You can use these similarly to add an interesting need effect to your image. It really is muted and professional enough where you can play around with most of these.
Let's say I want this image to look a little bit more retro, and then it breaks it down into options of retro. Maybe I want this to look like something from a Nirvana album or maybe I want this to look just vibrant in general. Those are some options that you can think of. There's also the more artsy ones. Maybe I want to look like it's night vision. You can get really creative and crazy with all of these things. It just really comes down to what is the image need that you have and then how can you use the technology to make it look closer to what you're hoping for.
Since we're talking about photo editing, I also want to show you a website, that has been a huge lifesaver for me, anytime, I simply want to remove the background of an image. It's just remove.bg. If you go to remove.bg, you can go here and upload any image or just copy paste an image from another place, and it will remove the background for you. This is also a way that you can be using technology as your friend. I'm going to click upload image and then I'm going to upload that exact same image I showed you earlier of Dan and I standing in front of a nature background, because I want the nature gone. I want it to just be and then and boom, look at that, I've got this image, it's neatly cut out.
I didn't have to spend hours and hours trying to get rid of the background. Then I'm able to either just download this, I can download it in HD form or I can right-click it and I can copy it if I so choose. This is a great tool that you can use not only to save you time but also to do a really good professional background cleanup job. The most common thing that was asked about in the registration question was how do you design a good logo. Being someone who has written content and helped with websites for people all across the nation, I can tell you that there really is a difference between a good logo and a bad logo.
Usually, that difference is whether or not it was simple and it followed the rules of simplicity that we've talked about thus far. What you see here are a few example logos that I whipped up using a website called Canva and we'll do a demo with that in just a little bit. The key takeaway here is, as you're looking at these logos, they're pretty okay, they're pretty nice. I was able to make these on my own by following the rules of simple design that we've talked about in this webinar. Let's talk about how you can do that. There are a few factors that you really want to be paying attention to as you're designing your own logo.
The most important one is that people can read it, is there something about your text or the size of the text or the color that makes it hard to read? If so, then it's defeating its own purpose. Unless you have some sort of symbol or icon that people are able to recognize right away like think the Apple logo or the McDonald's golden arches. None of us who are listening to this webinar or giving this webinar have an icon that is that iconic. You really are trying to communicate something through your text. There's also this idea of memorability.
If people see your thing, but then they immediately forget it, it didn't really do its job. You can make your logo more memorable by keeping it really brief, keeping the information succinct and to the point and then using colors and fonts that are engaging, while also keeping in mind that everything needs to be within the brand. It needs to be consistent with the name that you're portraying. If you look at these examples, you'll see that there are names and then some images with each of these logos. I will say the images are optional, you don't necessarily need an image for your logo but it does add a little bit of extra flavor and personality.
If you look at the bottom, there's Archer Psychotherapy. I made all of these up, by the way, except for my own. Imagine that your last name is Archer; that's a great way for you to use your name and the brand and then you've got this little image that connects the name to the brand that you're sending. It all goes together. Then last but definitely not least, your logo needs to be original. It needs to be something that you're coming up with. You're not just taking the Apple logo and using that as your own. This is your thing. If it can't all come together perfectly the way that Archer psychotherapy is, maybe you can just add your own personal touch.
For example, with my own logo, I don't have quail in my name at all. People who see that might be like, why is there a quail there, but quail are my favorite birds, my favorite animals in the whole wide world. I love them and I wanted to include that in my logo. There is a bit of a backstory to that which if you're curious, you can feel free to ping me and I'll give you the full story. You can feel free to add something to your logo that makes it yours that makes it original that makes it special.
On the more technical side of things, there are a few formatting concepts that you'll want to keep in mind. First of all, there's the dimension of your logo. Some places will want a horizontal more rectangle shape, some will want a vertical, rectangle shaped. Think like a phone screen, and some will want a square. It really just depends on where you're going to be using this, where you're going to be putting it. The best strategy is when you design your logo, save it in multiple sizes and multiple dimensions.
In terms of quality, again, I mentioned this earlier, the larger the file and the 
more pixels are there, the better. However, the bigger it is, the slower it takes to load, there's a chance that it might not upload into certain platforms, so you have to find a good balance of those things. Again, the best way to work around this is just save it in different dimensions, save it in different levels of quality and save it as a PNG file because PNGs tend to be the most dynamic for the quality.
With all of that in mind, now we're going to do a quick demo of how you can make your own logo using canva.com. Canva is really diverse. There's a lot of different stuff that you can do through their site. There are things that are free, there are things that are paid for, but in my experience, it's just the simplest way for you to make a little logo for yourself that house templates that you can follow and it just makes the whole thing so darned easy. I'm going to give you a quick preview of what that looks like.
All right. Welcome to canva.com. Canva is so diverse. There are so many different things that you can do with this. You can start your own brand, you can do social media pieces, you can make all sorts of stuff, but I found that really, the things that are most useful are the simple things. We're going to do a demo on how to do a logo. You can see right here, there just happens to be the option to choose a logo.
If you didn't see this, you can also just go up here in the search bar and search for pretty much anything. You could search for Facebook posts or Instagram story covers or infographics. All of those things can be made in Canva. Now, not all the things are free. In fact, many of them are paid, but that doesn't mean you can't make a quality product with the things that are free.
I want to make a logo, we're going to click on logo. Now, let's say I am a therapist in private practice and I just need a simple logo that gives my name and a little explanation that I'm a therapist or that I see clients, and then maybe a little bit of flavor that connects with the idea of being a mental health professional. I can look through these templates here and I can see there are some interesting options. I don't necessarily think I need a logo that has a reaper on it or a ninja, unless I was doing reaper therapy-- I don't know, ninja therapy maybe.
Let's see. As I'm scrolling through these and I'm thinking to myself what would look good as a therapist, maybe this one looks good as a therapist. It's got a neat little crust. Maybe it is a therapist who works with people who are in academia or something like that. You're trying to tailor this to the sort of people that you're going to see. Let's look at another option. Let's say I have a nice therapy clinic that's in the good vibes back hills of Florida somewhere, this might be a good option for you. All of these art folks are templates. I can go in. As you'll notice, the way that Canva works is when I hover over something, that that can be changed or edited. It does this little blue square around the outside. I can just click and move anything that I want to and then it has these pink lines that help you arrange and orient and center things. I'm going to try and put this back in the center where it was.
The name of my practice is not Ivory Bliss. I want to change this. What Canva does is you can just click it and edit the text directly. Let's say I am Kyler Shumway, PsyD. That gets maybe a little bit too big, but then what you can do in Canva is you can just shrink that down and then you can center it. Kyler Shumway, Good Vibes in Florida Backpackers Hotel. That doesn't help me any, so I'm going to change this to psychotherapist private practice. Maybe that's the information that I want to give. That also does seem like a lot of wordiness to it. I might just say private psychotherapist, something like that, or individual counseling. I like individual counseling.
One cool thing that Canva will let you do, say I like everything about this about the colors. When I select this, I've got my blue square around it. I'm able to go up to this little colored box and change it directly. I can do a new color. I can do the hexadecimal number which we talked about earlier when we're looking through the color hunt. Let's say I want blue. I like blue. Blue is pretty. I'm able to change that to blue, I'm able to click off of that and look at that, I've got this neat little blue logo, but in the spirit of simplicity, I may want to reduce the number of colors, I may want to reduce the amount of text. It really depends on the person.
Let's see. I don't like this logo. Maybe I have a wilderness retreat thing. This is one funky feature of Canva is it will keep the text that you wrote but it doesn't resize it for you, so you'll have to do the resizing yourself, which is pretty easy to do. Now it says Kyler Shumway, PsyD here. I might then decide I want to center this. Maybe this is wilderness therapy. I've got this here, I can shrink it down. I can also use their text editor up here to shrink it down.
Let's say I'm making this logo and I'm not really sure what combination of texts that I like. Maybe you like everything about this design except for the text. Remember, you can go to the font picker site which we talked about earlier and you can find combinations of fonts that look good together. Let's say I feel pretty good about this logo, I'm happy with how it looks.
What I could do is I could resize it, which in Canva costs money, or I can download this and then upload it into Pixlr Editor and then change the size there for free. It really just comes down to what you want to spend money on, or if you want to spend money at all, but if I want to keep this logo, maybe I can just download it directly here. It gives me the suggested file type. It says a PNG is suggest. I also would suggest that.
If for some reason the file is too big, you could download it as a JPEG or you could look at some of these other ones like MP4 is pretty high definition. These are all options that you could be thinking about, and then when you download that, it downloads it, it saves it and then they try to sell you on other things like putting it on business cards or maybe putting it on a big canvas that you can have hanging up in your office. There's a lot of really cool options here. Again, you can just use this to make your own logo if you so desire.
All right. I want to show you one other example of a way that you can design a logo, if that would be useful for you. Let's say I want to go for a logo and I actually search logo. This time, it brings up all of the logos that you can choose from. Some of them, again, they say that they're free, some of them say that they're paid. You can scroll through these and take a look at what feels good for you, but if you don't like any of these, one way that you can do this is you can create one from scratch. If you're feeling really artsy, maybe this is something that you'll decide to do.
Canva has these neat features off to the left just like with any other editing software that you can add things. It even lets you add music if you really want to, but let's say I just want to make my logo and I'm going to look through these different templates of text that they have. Again, some of them are free, some of them are not. Let's see. Real love. Not fake love, real love.
I've got this real love text. I can change this. I can say Love Psychotherapy. It's too big. I'm able to shrink this down. Shrink, shrink, shrink. I can also type the number in but I want to click it because I like to click. That's a pretty nice-looking text. It feels pure and authentic. Evidence-based treatment. That looks nice. As you're able to see, I'm able to just type things indirectly, I'm able to choose what sorts of fonts are here.
Let's say I don't actually like the Love Psychotherapy font, I can go here and choose the ones with the crowns next to them are premium and you have to pay for them. The ones without, you can just use. Maybe I use font picker and I figure out, "Oh, I actually like this check font is nice. Maybe that would work well here." It's okay. Maybe I will shrink it down so that it fits better. Great. Technically, that font is hard to read. I don't know if I would necessarily go with that one. Maybe I will go with something that is simple, easy to read. This one's all right.
Let's say I actually don't really love the font for Love Psychotherapy. Maybe I'd go to font picker and I'm able to find a font that looks better. You can just change these right over here where all the fonts are listed. The ones with crowns are premium so you have to pay for them. The ones without crowns are free to use. You can just browse through these or you can go to font picker and have font picker do the work for you.
Let's see. Oh, no. What happened to M, E, N, T? There we go. E, N, T is back. Let's say I want to add something special to this, maybe I add an image or shape of some sort. Canva gets pretty over the top with this. There's a lot of different options here that you can look at. Again, some of these are not, some of them are more elaborate. These wouldn't necessarily be good options for a logo because they are so complex, you want to get something that's really simple. That's maybe flattened or doesn't have multiple layers to it. Let's say I want to find a heart. Okay, so there's some free hearts, there's some paid for hearts. We want to find one that looks good. If I really just love this one, I can pay for it and then I could use that in my logo and that's totally fine. You can also, if you don't see anything that you like, there is a place that where you can upload. You can upload your own images, you can upload your own media, and then pull it directly into your logo.
For the purposes of this demo, I'm going to say I like this one. I'm able to position this anywhere. So keep in mind the rules for simplicity that we talked about before, there's the rule of thirds, there's the rule of odd. Instead of having to say, two hearts, which might look kind of neat, I wouldn't necessarily want to do that, because now it's an even number, and even though even is a balanced idea, it's not balanced in terms of how it looks visually. We get rid of one of these, put it right in the center. That looks kind of nice. Maybe I decide, okay, I'm actually going to have this be a background thing. You can right-click any image, and then you can send it to the back, for example. That's kind of snazzy, it's a little bit distracting because of the scribbles. Okay, yes, Feel free to play around with this, feel free to find something that feels good for you.
Again, once you get the logo to the place that you would like, you just go to Download, and then you can choose how you want that to be. You can do different options, like getting a transparent background, compressing the file, so that it's lower quality, but it's able to have a faster upload speed, it's totally up to you. I would also say again, you can take these things, and then upload them into Pixlr or remove.bg. Remove the background, and suddenly you have a transparent background logo. These are things that you can consider as you're trying to make a logo for yourself.
But what about if you're trying to create a diagram for yourself? I honestly think that one of the best places to create a diagram, besides the ones that I've already mentioned, is Microsoft Word. If you have an Office account, if you're able to access Word, then great. If not, you can use Canva or Pixlr, or any of the others to custom-make a design for yourself. I just wanted to briefly highlight how easy it is for you to do neat-looking designs in Microsoft Word without a whole lot of effort.
Okay, so this is our last demo. It's Microsoft Word and how you can use the SmartArt feature to create really cool diagrams for your handouts, your website, you name it. If you open up Microsoft Word, it should look something like this, you're able to see on the menu bar on the left side, the different options, if you go to Insert, it should give you the option to see SmartArt . If you don't see it here, then you may have to go into your view settings or your toolbar settings to make sure that it pops up.
Let's say I want to create a design to help educate people on the avoidance process and anxiety. I go to SmartArt and be able to go and select the different types of graphics that are available. They have a whole bunch, they have lists of things, they have processes where you're able to have arrows leading from one thing to another; cycles. For the purpose of what we're wanting to do here, we want to show the cycle of avoidance and anxiety.
Maybe we want, yes, like these arrows that go in a circle like this. I click okay. This looks slightly different on its interface from PC to Mac. This might look a little bit different for you, but you should get the spirit of this idea. You've created your SmartArt design, it's there, but then you have to fill it in with some content. So let's say it starts with anxiety, and then that anxious feeling leads you to a desire to avoid, right? Then what happens when you have a desire to avoid? You usually avoid if you can, and then if you avoid, it might make you feel better. Yes. Relief. Yes, relief. The problem with this is, of course, that that relief reinforces anxious feelings, which then leads to anxiety again. I may want to tweak this or maybe I would use a different language, but just for the purposes of this demo, I thought I would show you what this could look like.
So, I've got my content in, I can move this around so that I can work with the diagram better. I can also close this and then open it again by clicking this little arrow off to the left side. The cool thing about this is not only can you fill in the diagram, but you can also customize how it looks. You might go with different color palettes, you might decide to go with some cool 3D effects. Let me see I'll change it to this one so you can see these a little better. Yes, so it's got some neat little effects. Remember, less is more, you want to keep it simple. You want to remember the different aspects of design. Right here, we have an odd number of things, which is great. If we were to reduce it by one, then it would make it less balanced. A nice odd number. If we could reduce it down to three, that would be great.
Okay, the other neat feature of this is you can also change between different types of diagrams. It might be, yes, look at that that actually seems to depict the cycle a little bit better. Maybe instead of a cycle, I decided, "Okay, actually, I want it to be something different." Maybe I want this to be like a big arrow that connects one thing to the other. Right, upward arrow. Yes, so if there was some concept that I wanted to illustrate with a different type of diagram, I could totally do that. There are neat things like funnels, they're neat things like gears, so you can just play around with this, and use this to create a diagram, you know, it only took me a, maybe a minute or two to slap this thing together. You can change the colors, you can also go up here to where it says format, and say instead of anxiety here being a circle, I want to change the shape. I go over to change shape, I can make it into cloud, and there we go, it changes into a cloud.
This is a way that you can use technology to make it your friend, you can simplify the entire process, and it makes a pretty nice looking little diagram. The problem is, right now, is it's in Word. I guess if I was going to print this or send this as a document to someone, that's fine, but if I want to put it on my website, then what I need to do is you can right click it. I'm not sure if this will show up on my screen record. If you right-click it, you should then be able to go down to save as a picture. Then when you save this picture, you can save it on your computer, you can then upload it into a picture editor or an image editor like Pixabay or Canva, you name it. That's just another unique, not very often used feature of Microsoft Office, you can also do this in PowerPoint.
You might have noticed, I had a couple of slides in this presentation where I actually had a SmartArt that I created through this same process. I really love making these diagrams and you can use them in any of your content, I would especially recommend if you're a therapist who's putting pages up on your website, trying to sell a service, these really help not only with conveying information to the reader and maintaining attention, but it also boosts your SEO.
You want to consider including diagrams if you can make them look good. Here are just a few other examples of things just for your own inspiration. All right, we're just about wrapped up here, folks. I really appreciate you hanging in here with me, and I know that the demos are taking a while, but I hope that you feel really encouraged as we're talking through this to just get started to just try something that might be engaging for you or fun for you.
Just as a suggestion, try just going on to Color Hunter and choosing a palette that feels right for you, or maybe, maybe if you want to go a little bit more in-depth, maybe you start working on a logo for yourself or making your own professional portrait, I really do just encourage you to take that initial step and get started today. I reference Anne Lamott a lot when I'm speaking, and this is another example where I will reference her. She has that quote, which says that the most important part of the creative process is putting your butt in the chair and making a crappy first draft.
I really hope that you feel encouraged to do some of that to try making some crappy first drafts to experiment and play around with. That's the only way that you'll know if this is the right fit for you. All right, so now I'm going to answer some of the questions that were submitted earlier on, but if you have other questions, or I didn't get to your question, feel free to just resubmit those. I will be answering those directly. APA is going to send those right on to me and I will respond. Please, feel free to do that. For now, I'm just going to jump into some specific questions which were raised that didn't really fit into other places in this webinar.
One question that was raised was, "What if I get accused of copyright infringement?" Well, as long as you're using public domain resources, and as long as you're creating original content, this really shouldn't happen but anybody can accuse anybody of anything, and anybody can sue anybody for anything. This is something that you want to be keeping in mind. Of course, I am not a lawyer, but I would encourage you to have an attorney that you can consult with if there's something that you're concerned about or if you're going to be putting something out there that's broadly visible or that may get you in trouble somehow.
Another person asked, "Are there any design considerations that you should make based on your target client?" The answer is yes, but there are so many different target clients, it's hard to cover all of them. Just as an example, you might have preferences for design that don't necessarily line up with your target client. Let's say that you really like big, bold text and bright, bold colors, but your target client likes more muted colors, or maybe is overstimulated by the color choices that you make. You might want to choose designs that would be considerate for them, or that would be more appealing to them in some way.
We also had about a dozen people ask, "How do I make my own website?" Although graphic design is involved in making a spiffy-looking website, website design is a whole nother beast. We actually have a few webinars here in the Supercharger Presence series, if you look us up on the website that talk people through how to make a site and how to make a good site as a psychologist. I'm just going to point you in that direction.
Somebody asked, "Where can I use my logo?" You've made your logo, now where can you use it? The short and easy answer to this is anywhere where you have permission, but you do want to be thinking about, are there logos that are promoting products or services that if you're promoting them in such a way, is actually taking advantage of a power dynamic?
For example, let's say you've got a logo for a side business that you run, and you're a therapist by day and you've got the side business by night. Do you then include your side business logo in all of your materials? That feels ethically iffy. Does that mean that you're promoting that side service to your clients, and that's something that we wouldn't want to do as psychologists. That's one example of a situation where you may not want to use your logo.
Somebody else asked, "What if I'm not artistic?" Not everybody is and we're all good at different things. I will say that, again, technology has made it so much more easy for us to be artistic, for us to have an artistic flair. Maybe the belief that you aren't artistic is based on experiences where you tried to paint or draw and it just didn't work out. Maybe your artistic ability can really shine through some of these other platforms.
You did it, you made it to the end. Congratulations. Thank you so much for your attention and for supporting the Supercharger Presence series. We're so happy to continue to be providing information to psychologists on how to boost your online presence, how to really brand yourself, and share psychology with the world. If you have more questions or we just weren't able to get to something that you really needed, just submit those questions to us and I will be answering those directly via email. Thank you for all that you do. Keep up the good work, and remember we're all in this together.
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