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Welcome to APA's How Did You Get That Job Virtual Conference. My name is Garth a Fowler and I'm an Associate Executive Director for Education and the Director of the Office of Graduate and Postgraduate Education and Training at the American Psychological Association. I am one of three hosts for the How Did You Get That Job Virtual Conference and these talks will look at careers for psychologists in corporate and industrial settings. So, over the last day and for the rest of the day, you're gonna have heard from a total of seven psychologists. All of whom have successfully used their psychology training to find exciting and rewarding career paths. This webinar is going to last 45 minutes and in the beginning our guest is going to tell us about her current job, what the day in the life is like and with the skills abilities and competencies are that she uses. 

Then we're gonna switch and we're gonna learn more about how she got to her current job and we're gonna ask questions that I'll help you learn what the career path to a job in this area is like. So, we will conclude with questions for our invited guests some of the questions will come from when you registered for this webinar and some, we will take live from you the audience. So, while you're listening if you come up with a question, simply locate the questions box in the webinar control panel and type it in. questions can be submitted at any time during the presentation. we'll be looking through them and we'll be collecting those so that we can ask really good questions of our speaker at the end of the session. Alright, let's get started our guest today is Kathleen Kramer, Ph.D. Dr. Kramer is Engagement Lead in Principle User Researcher in the Consumer wellness division at Bose Corporation at Bose Corporation. Kathleen defines an overseas qualitative and quantitative user research, technological efficacy studies in scientific claims research focused on the design and development of products new technologies and services aimed at improving people's health and well-being our well-being. Just one first off. [Let's] welcome to How Did You Get That Job and for taking the time to join us today. So, thank you for being here. 

Thank you for having me. Excellent. So, let's start with your title and what you do. So, your official title is Engagement Lead in Principal User Researcher in the Consumer Wellness Division. So, let's unpack that just a bit. What specifically does that mean? So, tell us a little about that and then let's talk a little bit on what would you do. What is it you do on a day to day basis? Sure! So, I have several roles and both the engagement lead. What that is I work with the business units to come up with what are the research needs that they have, so I'm going to ending the meeting and understanding where they are in the product development cycle or sometimes before that. And just working with them because a lot of times the teams, they're not researchers, they don't necessarily know the right questions to ask for, sometimes they do, but they don't know someone know how to implement them. So, I'm working with them to come up with those some things where I think that we can add value. And then I'm working with other researchers about five currently to come up with what are the studies that we would be doing and overseeing the studies and how they would actually do it. And then also helping them communicate it back to the team to make sure that the results are acted upon. And then there are some other sites that I also conduct myself. 

So, kind of you know really, it's the opportunity to lead and work with a group of individuals who are doing research all over all over the board as long as it's relevant to you know kind of the mission and the products that Bose is going to develop. Exactly! And you know it's in different companies, its structured a little bit differently or what you're focusing on, but they both is a little bit unique because the kinds of research we do are very broad. Sometimes in some companies, you're on your roles you're only doing quality, oh we're doing quantity. You might be only focus on areas or aspects of the product development cycle. For us we're working on at least three or four kinds of research. 

We're doing the traditional design research which might be like usability or human factors testing to answering design questions throughout the lifecycle of product development. We also actually do something that's often more advertisers like a research scientists role. So, we do, more scientific studies to prove certain technologies or approaches and what are the parameters and how should they be designed. We also get involved at the end come up with claims research to be able to say that this approach works better than another approach in order to support for example advertising claims or things like that. So, there's a wide range of different skills that you need. Excellent! So, then how does that happen? What is it you would do in a given day like when you get up and you arrive to the office? What's the first thing you do? Check email. [Laugh]. Yeah. Is there no one day that's typical and say but if it split between [agency] sent different doing different functions. So, a lot of it some of its project management. Some of it is going to there's a lot of meetings unfortunately. Going to a lot of meetings talking with people. 

The research is only one aspect of it and I'm sure as people enter into industry, you'll realize that you know the research is one aspect, but you also have to get the research, figure out what to do as well as get the research acted upon. So, there's a lot of discussions with people. Sometimes doing the actual research itself meeting with the other scientists or researchers to talk about their methodology or where they are research with the reports gives them advice things like that. So, let's talk a little bit you mentioned already some ideas of that, you know, there's a lot of uniqueness to each individual institution, you know, what those might do have some other company, you know, might be doing it. But for your career for this particular type of work that you're doing. There are many other individuals who have the same title and they're you know it's like the same title at the same company or do you find that they all have different title jobs but they're all doing the exact same type of thing. How what's it kind of look like in the in the world of doing this type of usability and you know like you said even that claims research and stuff like that. 

What how do people identify and how would I learn who else is doing something like you. Right and I think that's one of the challenges is that it goes under a lot of different titles out there, so finding the job, you can't just enter one title and then all those jobs appear. You know, sometimes we're called researchers. Sometimes we're called engineers. It could be user research, UX researcher, you know, design research or usability research or human factors engineer, consumer insight specialist, user research scientist, all of them have a little bit of a different angle sometimes but you know the core of it is somewhat similar. So, as I said, it makes it challenging and that you can't just enter a simple word and all the positions would come up. Yeah that I think that's one of the things that we've been learning through most of our interviews is. That it doesn't necessarily tract the title. And that's a huge shift. I think for graduate students and postdocs especially when a lot of our training was geared towards academia because we all know that you become you know the associate professor, the assistant professor, associate professor, full professor, research faculty that seems very clear to us. But to realize that someone who's caught UX lead versus what your title is might be doing the exact same thing is challenging. And it and I think like you said it kind of boils down to the job activities that define really what that position is. Yeah! And also, the other challenge is that people are coming in and from different disciplines, right? As much as psychologists that are going into this field and becoming user researchers and then it's a strength of the field, but I think there are some things that make it your background of psychology unique. 

And that gives you an advantage. But yeah so you even don't have to have to know how to sell those things. You know, so even in our department at those there are people from all sorts of backgrounds doing the same thing, they might have a little bit of a different as it's an angle or. So, so we have like a neuroscientists, we have psychologists, we have people coming in from more design background or industrial design engineering, some people coming in from an engineering background. So, there are things, I think. Oh, go ahead. Oh no. It's all about you. You talk. Oh, I was just gonna say one of things I think that a background psychology does and compared to some other professions is that you know people, right? So, yes you know two things you know you know statistics and you know research design. So, you know how to formulate a problem and how to formulate the study in order to answer, you can again answer. 

But you also know about people and so what I found sometimes when people come from other professions, they might know certain principles of design like oh use this kind of spawn tour, do the certain thing but they don't necessarily know why they're doing it. And when the challenges with design is it's very contextual and. So, any principle I give you for design, I can give you examples of why you violate it. Now as a psychologist or so, you understand why could you understand what the person is bringing to the experience but if you don't have that background, it can be a limitation. Yeah, I like to think of it more that it's really the behavior. We're the experts in behavior. And so, you're talking specifically about you. But if anyone studied behavior because I am, I am that neuroscientist who studied neuroscience psychology department. And I think about the difference of being able to think broadly about behavior compared to my neuroscience colleagues who study it in a medical school that just talked about the channel all the time or things like that of cell. But let's talk a little bit because I think what you were alluding to is kind of this idea that it skills knowledge and abilities that that you're gonna bring to the job. So, what are the skills knowledge and abilities you use on, you know, on a day to day basis in in this particular position. 

But is it you need what are the necessary things to be successful? When I split it into some of the skills that I think we learn in or maybe on the skills that you have to develop that aren't necessarily taught grad school. Does that make sense? That makes! Because it was gonna be my next question. I was gonna have you break the up into that that which ones did you get training as a graduate as a graduate from psychologies. That people know how to market their experience so that would be awesome go ahead you can jump right into that. Good because um you definitely have a strong background but there's always a transition to get into an applied job. So, I think, you know, some of the things I use all the time and I think is the advantage of having a PhD in psychology. You know research design and you know statistics you know the right way to do things. And that's not to say that when you're working in the field that you're going to do it exactly that way. 

You know there's you're doing you're involved in messy real-world situations or you know you you're doing things fast, maybe just to answer a design question and not necessarily come up with a general principle. So, you're not seeing as many people but it's good to know what you would do in a more scientific way before you violated or so. You also know about people as I mentioned that's really important. And you know, I think that's a mistake sometimes that people make coming in from graduate schools. They think they're just their dissertation and you aren't you know we're not hiring you because of your dissertation. Usually it's because you know psychology and you are going to be asked about every aspect of psychology. So, you know, you're not just somebody who knows about one age group or about like one little aspect of attention. If you're getting hired because you know about people. And that's really important. Um some other things, I mean I think just the fact that you get your PhD, you're able to do some project management. 

That's gonna be really important and getting things done. You know analytical thinking. Being able to communicate. It'll take people's perspective. That's really important. Some of this and also, I guess also that you're able to become an expert quickly. I think that's what you learn also with a PhD. Some of the things I think that you have to learn is. One of the big things I think the mistakes that people make when they come out and that they have to kind of relearn is. They think the end stage, or the end product is research and research is only one part of it but in industry or in other places even if you do a perfect study and you come up with a viewable results and stuff. I

t's not useful unless people act upon it. So, you have to know how to take what you find and actually make it actionable. And that make people actually do something with it because otherwise it's just a waste of time. So, it's not knowledge for knowledge sake it's knowledge so that there's action upon it. Um so that there would be one thing. Being able to understand design that's really important and that's not usually taught. Understanding business is another aspect or product development that's something that you would have to learn when you go out in the real world. And doing things quickly almost usually there's a diminishing return, so you're not going to be usually collecting unless it's something that where you need to do a more scientific study. 

You're not gonna be collecting a lot of data or so because to make a decision, design decision, some other decision. So, what about things like was very tangible like course type skill things that we learn about like statistics and methodology or understand like you talked about understanding behavior and behavioral approaches and things like that. Do you find that that those skills that we get kind of the very formalized education and training come into play with what you do or is it kind of their minimal at the type of job that you're doing now but maybe they were more important at entry-level? No, they're essential, right? There I use it all the time especially since half of what I do is more advising or doing what's called research science. So, I need to have that understanding of statistics of the proper methodology. Being able to look at articles or other people's research and evaluate it whether it's valid or not, I use that all the time. I mean that's kind of our bread and butter, right? Right! What you're trying to do as a psychologist? Well, let's talk a little bit now. Let's a little bit about your career progression and let's hear about, you know, what you did to get here? So, how did you first get into this career field and how did you progress to your current position? Sure! And so, I like most of the listeners, I started taking out and become a professor, applied and got into a school that where I began PhD which was very theoretical in developmental psychology or essentially explicit called experimental child psychology because I focus more on the childhood aspect of to know psychology. But about the second year or so, as I was doing research, I was reading on other things I stumbled. 

I didn't really know about human factors or applied research. I stumbled upon a book, children television which focused on Rimini Street by George Lester and started reading about how you could actually apply your which you know about psychology research to the real world an industry and which is not really fascinating. It was kind of eye-opening that that was something I could possibly do with my background. With our background that I could work out something that was tangible but if I had high impact where I can work with teams. And so, I asked my professors like what can I do, you know, if I wanted to potentially go into industry or applied career afterwards. And so most parts of professors were encouraging but they just didn't have that background, so they weren't really able to tell me what was out there. Hello? Coursework so ideas just do work coursework in psychology. I took some classes in like education and media and other things. I also time the most important thing I did was I did three internships while I was in grad school. 

That's one thing for those of you who are in still in school I would highly recommend doing something applied before you graduate because it helps you to see what you want to do and what you don't want to do and also give you the connections. And it helps you make that transition when you eventually you know get to that point in your career. So, I did an internship [on] Children's Defense [Advocacy] and realized I did not want to do that as a career. Do one in public television. I do want an Educational Testing Service on assessment. So, realize I wanted to then go into industry and so when the time came, I thought what I wanted to do something in television couldn't find anything in television, so I restructured my approach realized that my background. I had background television comprehension but also reading comprehensions which are very similar. Advertise myself more as a reading comprehension expert and then was able to find jobs. Started out initially as doing being assigned as the Educational Testing Service creating assessments and educational technologies for kids. I was hired as their early childhood expert. And then after by a year half, I [found] opportunity became available at Fisher-Price. So, I worked there for 12 years. 

That was really a wonderful experience. It was a really great time starting there because at that point the iPad had been invented. So, they were doing all these kids versions of consumer electronics, so I led research there in different functions, looking with toddlers and preschoolers and their moms across their portfolio. But their curriculum development for preschool and toddler. And I was also you know they're one of their experts in terms of early childhood, gaining an instructional design. And then just recently wanted to have any chapter, didn't do there, wasn't much I felt like I could do. [Doing] toys so I made a career switch and I ended up wanting to do something in consumer electronics for going into health and wellness. So, that's where I ended up switching to both. Also, then let's talk a little bit about how someone could, I mean you've been all over the place, so it sounds like you were you know you were learning about these jobs and all these different places like you talked about how you wanted to switch from doing you know this to that. Where do people find these opportunities to just one break in or if you're in a particular field to make those switch. 

Are there where there are certain meetings or organizations that you belong to? Are there certain right journals that you make a point of reading either on a regular basis or when you're looking to make that type of transition or switch? How does one learn that they're not in this community about these opportunities? Sure! So, I would say there's two main things that several main things that I would. Do one is personal realize that most jobs are actually not advertised or is called the hidden market, so networking is really key. So, whether you're talking earlier about informational interviews, you can reach out to people you don't know it helps if you have a connection to get there. But you know start with the people that you know and ask them about their jobs and how they got there. You're not necessarily even looking for a job at that point but just to get to know people. Every time you meet somebody, you ask are there two or three more people that you could recommend. and by that way you keep increasing your network or so. That's really important. 

I mean that's how I found some of my jobs not all of them, but my both the post position was not advertised. I just happened to meet somebody while I'm exploring, and they were creating, you know, this department and it just so happens I was looking. And so, I don't think it was advertised at all. And that too happens more often than you would sick. I think another important place to find jobs is and this is where we often go to find people is professional organizations. So, there's some of when we get some of the better students like people with really serious about their career. Um so I'll go to professional organizations sometimes a badge on board or you can go to the actual their meeting or so. For example, for user experience or human factors, I would say there's at least three or four organizations that are really key. One just met for the year. And all of you have that annual meeting but sometimes they have regional meetings or some meetings that she can go to. So, human factors and ergonomics society is one of the key ones to pick. Gotcha, yes! There's UXPA and then there's CHI. That's another one and. So, the UXPA is that an abbreviation. Is that user experience something? Professional Association, right? User Experience Professional Association. Perfect! Right. CHI is Computer Human Interaction although it's not just computers. And IXDA is good too but that's a little bit more design oriented rather than research oriented although sometimes researchers go there. So, I think those are some of the main ones. 

There's other and another one that depends on. Well everyone has a little bit of a different flavor. If you're interested in ethnography. There’s epic. It just depends on what the human factors tends a little bit to skew more physical. You know, you have paste intends it feel a little more digital but those are kind of the ones that for user experience. Another source. Yeah. I mean other sources are you LinkedIn is really valuable. Going. I know they have job you know job areas and stuff. It's a little overwhelming no that's where you have to it helps to maybe target certain companies or looking for certain companies because if you just at your like user experience is just going to have like thousands of matches or so. But I would honestly, the networking, professional societies are really important I would say. All right so let's talk a little bit then about what does the first-time job look? What are the first time? Cutting. Let me try it again. What would be the great good job, right? So, again, I think back to this model that we're usually most familiar with that. If I want to be a college professor, I'm gonna start off applying at least in my field. You know, I was first gonna be a postdoc and then from post docking to you know the assistant professor. So, is there's that same type of like logical hierarchical structure for areas like this and in UX and user design then you know with the claims research or so, you know. Or is it just you got to read and it's all over the place. 

Are there typical entry-level positions that someone who's new to the field but has you know experience in from there you know has the skillset from the training and education they have that they could start saying this is the first a good place to break in? Yeah, I mean that's again one of the challenges just like the titles can be different which you learned is at different companies, different like a manager at one company is the may be a director another company which is a researcher and other companies you really have to read carefully. I think one of the recommendations I would make is that if something and if something sounds like it's remotely interesting, I wouldn't get hung up on the level so much because it's really hard like smaller companies or so. As I said like it might be a director but if you might be director of one versus another company, you're like BOSE, for example, is very flat. And so, you know, that we have met directors who have you know 70 years old or so people under them. It's just it's I wouldn't get caught up on the title. 

I would focus on what you're actually doing. And again, if it's like don't, when you're reading the requirements or so, don't get hung up on, you know, I don't need every box, right? Because almost nobody needs every single box. It's like if I am like a 70% match, 60% match, apply or if somewhat you know looks like it might be at your level apply because you might be not understanding what exactly, what the level is or whether responsibilities are, and they might actually then also. If it's the wrong level, they might say "hey we really want you and change it to...". Well, we're gonna move into questions here in just a second. But before doing so, I wanted to know if there's you know any kind of last piece of career advice or something you know about this that you'd like to pass on to our listeners before we start getting to their specific questions. 

Yeah, I said some of it and, you know, just think broadly about your background, don't think as I said, don't think that you're just like what the one little thing that you that you did research on, you bring a lot more to the table either things you're going to have to learn but there's a lot of other things that you do bring to the table, you bring the research skills, you bring the background psychology, you know psychology broadly. Think outside the box in terms of what you can do. There's always like the immediate job as you can think of like everybody tries to apply to a place like Google or something like that but there's so many things out there. Sometimes it's helpful to think about like where our areas that are growing and where people where are problems that people have that needs solutions, right? That's a good way of doing it. What are trends that are going out there like right now? If you have any qualms background, seeing data and machine learning is really popular Internet of Things or medical devices those are very hot areas. 

And you know, I mentioned some other things about finding jobs if you've still in school getting some apply experience. I would highly recommend. It does have to be a lot but just even one internship or co-op even if you're not paid. It's really gonna help you. Alright, I'll wait for the question. I say we have some questions. So, I don't why don't we get started with that? So, we got one through, we have some coming in through the live and so I'll get to those, but we've got some that we already selected from the registration process. And one that I really like is what are the best and worst aspects of your job? You could think of if you talked about this particular job you know in case your boss is listening or something. But you could talk about you know what some of the things about this career are you know pathway in this field that are really rewarding and what are some of the things that maybe you weren't expecting, or you know are the more frustrating because no job no one job is going to be perfect. 

That is definitely the case. Um, you know, I would almost step back and say because I wonder if people here are thinking about academia versus [industry]. And they're very different. And so, there's certainly things that I like about industry occasionally. There's something I miss about academia. You know. Industry for example it's going to be tend to reward generalists and that's one of the things I actually like what I think I like the best is I get to work on so many different things and use so many different skills. Like when I was working on toys, there's things that I use that I would never have thought that I use like I was I was really into dinosaurs as a kid and I ended up using that knowledge. Or now my background was in music, I had the music minor and I end up using that like it's just you. When you're creating a product you that's such a complex product, you're having to think about all different aspects with its design or engineering and the person and stuff like that. So, I do like that aspect of it. Let's see what else do I like. I mean just says no day is the same. 

The fact that I get to work with a lot of different kinds of people that I'm working on tangible things are really attractive to me. I personally have tried to pick jobs where I have a high, where I'm working on things that have a high impact for people. like I know right now we just released ear buds, sleep buds which are in ear headphones that allow people to play noises when they sleep so that it blocks snoring and other things sleep is a huge issue. There's millions I think like 17 billion people or so in the U.S. have problems with sleep. And you should getting these testimonials of how you're helping people, you know, I've had people crying when I testing them because of how much of its how much we've made a difference in their lives. It's really important. in terms of things I dislike, um, I don't dislike their you know what challenge is always I think I think things would happen in academia too. sometimes it's hard because you work, you're going so fast, you know, and that's something that you have to learn. you can't sometimes do things as perfectly as you want because you just have to, you know, you have to make certain deadlines or so. so that's a little bit difficult I mean companies become a just politics [model thing]. 

But you have to manage to move that some of the things I just like. Sure! So, we'd [won crash] and I think well maybe it's in your speaker bio, but they asked if you could at some point get more you know spell out the acronyms of those organizations. If they're in your in the speaker bio we can just tell people that that's a great place you can actually download that in the handouts. Don't think so but HFES is Human Factors and Ergonomics Society and then an ISDA is Interaction Design Association, I think. CHI is that Computer Human Interaction. And then UXPA is User Experience Professionals Association. Perfect! National Organizational, they have National Organization but then they also have like I'm in Boston, so some of these would have a Boston chapter. So, then the regional opportunities are also as a valuable as the kind of the national ones. So, here's another question that that I like, and I think it really drills back-and-forth between understanding how our skill sets that we learn in school are applicable and maybe they get outdated. But someone said are you using the same software packages and programs that you use that you learned about in graduate school or is it always a new set that you're using. And actually, I even think in my job that you know all this stats programs and stuff that I used in graduate school are not the ones that I'm using in my current job. So, it seems like I have to translate. 

What how is it for you? Now we have some flexibility. So, I mean I'm older, so I learn in SPSS, I still use SPSS. Some people use SAS, you know, there's other things that people use. You can use at least in my job. I've always been able to use what I've learned you know there might be some other programs that you end up having to learn. But yeah! You have the freedom, I would say. At least in those positions that I have to say [for sure] positions like when I'm an efficient Prince I almost never even though I was a quant psychologist I almost never use statistics. Now, I use it a lot. But back then so it depends on the position. If you're in a more [quant] position, you're just never going to use statistics for the most part. So, another question that I got, and you mentioned you kind of mentioned it earlier was this idea they had to persuade people to act upon the research. And so, what is that a little what's that like in in your day to day experience. How have you or what how easier? Tell us a lot about convincing the decision-makers, right? The value of the research. Yeah, so that I think that that's a huge aspect of the job because sometimes you're having to give information that they don't want to necessarily hear. In an ideal world like it might slow down the product development cycle or it might be, you know, it might add time or money or things like that. So, one way you know. It's all about building trust just like any other relationship, so they have to, and it takes time. 

So, building relationships with people so that they and credibility so that they trust what you say. Trying to get the results early on rather than at the end where they can actually implement them. When you're doing it realizing that there's a person behind like the designer so or whatever you're testing like what is that you're essentially critiquing or. So, so letting them know that you know what's working and then what's not but phrasing it in a way maybe that trying to explain why it's not working. I usually don’t, and I think it's successful to not necessarily that you have to change it this way but more work with them as a partner. And maybe provide suggestions but then have a conversation about what we can do to make changes and what we really can change of what we can't change. 

And then also knowing your audience. So, like as you're communicating with artists that might be a little bit different than if you're communicating with an engineer who might be more numbers are going to meet a lot more to an engineer than to serve other professions. So, those are some suggestions that I would have to tailor your message differently. So, one question that I think is really good and would probably be use that the users are that our attendees want to hear is, you know, a through your entire career process where their experiences that that you that you went through. That you didn't expect would really be you know transformative in your career growth but in hindsight they actually are. Or they're like you know was it a foreseen opportunity, you know, like someone when I interviewed earlier said something about it's this intersection of being prepared and luck that led to some of the opportunities she had. But what are some of the you know are there opportunities like that that you would in your career path. Yeah, that's a great question, right? Um, I That's a really good question. So, yeah because they know is what I work on my training was an early child development, I'm not working with kids at all I'm working with adults. 

And I'm working in areas like sweep and I was you know I'm trained in cognitive development and more education. So, very completely if I had if people had told me early on like in graduate school what I'd be working right now I wouldn't believe it. But I think that's because it's not like the other person also I was just being open to opportunities and trying to take advantages of things that that become available. Or it was also guiding it a little bit. It's been really helpful. So, like when I decided I didn't want to do toys anymore, I had to really think about like what my core skill is set and where would what I can offer, where would that be really helpful, and I was thinking. You know, medical devices are really helpful are very similar to toys in some ways because you're designing around constraints like when you're designing medical devices or for health, you don't have user error. And that's the same way when you're designing with young kids. You're thinking about constraint about like that they can't do. They might have limited motor skills, or they might have limited language, or they can't read or things like that. And so, I had to do a little bit of selling to make the career shift, but I was able to do that stuff thinking broadly. Um, I you know it's amazing because all these things that you think that you're never going to use you end up using I've found, and I make an example of like dinosaur knowledge. I gave examples of I had music training I didn't expect to use that. I use that now you know areas of psychology that you think. Well I'm never going to clinical. Sometimes you know things like that I thought would I ever think about that again and I end up using some of that stuff. So, it does help to have a broad background because then you're able to use those things and make the connections across areas. I think I have time for one more last quick question and it's an it's a big one so hopefully you can just give us a kind of like the highlights. 

But you just described someone to know a little bit you know what's the interview process for getting positions like this. We have a very good sense from graduate school and postdocs what it takes to become a faculty position. But maybe just like what are the key differences in the interview process when you're when you're looking for jobs like this. Sure, usually it is going to vary but usually it would be a day or so of interviews I would say. One thing I think this would be true of academia too. But you need a portfolio or some something you're going to have to probably do a research presentation, a lot of positions I've had. You had to do that sometimes you don't. This is a more for certain user research job, they want a generalist, so you want to have to have the design background and you're going to be a designer as well. So, they're going to then really want a portfolio of your work. In my case and these two the jobs, I had to give like a talk or so where I had to show case what I've done and like a research project or so that I've done to show my redesign to research and design thinking. They're going to ask you the standard questions are so. 

So, it sounds like a fair parallel to the academic session you're gonna be asked to demonstrate what your research was and how you got there. Well I have to say unfortunately, we are out of time. I want to thank you so much for joining us though today. Thank you for having me. You know it's been my pleasure and I also want to take the time to thank all of our listeners for attending in the middle of their busy schedule and submitting their questions. For you we have the finding a job in industry E-Booklet that's produced by the editors of the Monitor on Psychology. It features questions and answers with psychologists who work in industry and articles on job hunting and interviewing. You can download the E-Book from the handouts tab in the webinar control panel. You will also receive a copy and an email and about a month or so when you get a copy of the recording of this interview. APA offers many resources to help you with your career. First, I'd like to mention the APA's Individual Development Plan resource page or the APA's IDP for short. this is a tool that helps you create your own customized career path. APA's 5 video-based modules will guide you through the key steps of putting together what is an individual development plan which is Self-Assessment, Career Exploration and then Goal-Setting and Implementing your or how to implement what you need to do to get the job in particular. You should look at the explore careers module where we have videos on doing informational interviews. 

And one of the reasons why I point that out is as our guest today mentioned this is an actual informational interview and so now you have the model of a format that you could use when you want to interview someone else who has a job that you might find interesting. The APA Center for Workforce Studies also produces a numerous set of data tools that help you understand and look at the trends and pathways and education and training and the transition into the workforce. One of the tools that I like and that you can use is the careers in psychology data tool. And it allows you to review tables and figures and all kinds of data to learn about the job types and other important employment characteristics of people that have psychology bachelor's, master's or doctors degrees and are in different fields. So, you can go ahead and spend some time with that. I think it's a wonderful and fun that I like it I think it's one of the fun tools that we have. If you are ready to start your career or your job search and you want to explore job postings then you should check out APA's online career centers like careers, the URL and link information is right there on the screen. 

You can create an account, you can upload your resume and you are instantly searchable by employees and recruiters. You can also look for different job opportunities and you can find this all at www. psyccareers.com. Like all our other surveys if you've attended or like our other runs if you've ever sent, I attended the one of these before you know that at the end, we have a short survey that we'd like you to take. We do hope you complete this it only takes a few minutes. It does give us important feedback and how we can modify the types of questions we ask. We have used it in the before to change the way we do our interviews, so we really rely upon your backing information. 

So, our next webinar is going to be at 2:30 p.m. Eastern Time. It is with Dr. Shane Black who is a psychologist at Capitol One. Dr. Shane Black is the Product Leader and guides a team focused on creating customer centered solutions that revolutionize how people track manage mood move and invest their money. So, hopefully you'll have time if you haven't already to sign up for that one. And until I speak to you that again, thank you for joining us and have a great day! 
