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Objective: Previous research has documented connections between media use and violence against
women, yet the mechanism behind that relation remains unclear, especially for media that do not
explicitly depict sexual violence. The purpose of this study was to examine whether objectification of
women mediates the relations between media use (TV and pornography), and attitudes and behaviors
supportive of violence against women. Method: Participants were 283 undergraduate men who com-
pleted surveys that assessed TV consumptions (across four genres) and pornography use; acceptance of
objectification of women; and rape myth acceptance and sexual deception behaviors. Results: Consump-
tion of reality TV, sports programming, and pornography was each associated with greater acceptance of
objectification of women, which in turn was associated with greater rape myth acceptance and more
frequent acts of sexual deception. Objectification of women mediated the relations among sports
programming consumption and rape myth acceptance and sexua deception, and among pornography
consumption and rape myth acceptance and sexual deception. Conclusions. Objectification of women is
one mechanism by which TV consumption (even TV that does not explicitly depict sexual violence) and
pornography use are related to attitudes and behaviors supportive of violence against women. Media
literacy programs for men that challenge the idea that women exist for men’s sexual pleasure may be an
important step in combatting acceptance of rape myths and sexual violence.
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Portrayals that intertwine sexuality and violence are common in
the media, especialy in sexually explicit media, where 88% of
scenes were reported to contain some form of physical aggression
toward women (Bridges, Wosnitzer, Scharrer, Sun, & Liberman,
2010). Regular exposure to this content has emerged as one of the
many risk factors contributing to attitudes that are more accepting
of sexual aggression. In meta-analytic reviews (Hald, Malamuth,
& Yuen, 2010; Wright, Tokunaga, & Kraus, 2016), frequent con-
sumption of sexually explicit media is linked both to sexualy
aggressive behavior (r = .28) and to attitudes supportive of sexual
violence toward women (r = .18). What is surprising is that
similar connections have emerged concerning the use of mediathat
do not heavily feature portrayals of sexual violence. Analyses
indicate that regular exposure to sports programming (Hust et al.,
2013), men’s magazines (Hust, Rodgers, Ebreo, & Stefani, 2016;
Romero-Sanchez, Megias, & Krahé, 2012), daytime soap operas
(Kahlor & Eastin, 2011; Lei, Hust, Ran, Ren, & Marett, 2013),
sexual music videos (Kaestle, Halpern, & Brown, 2007; van
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Oosten, Peter, & Vakenburg, 2015), and overal TV content
(Kahlor & Eastin, 2011; Kahlor & Morrison, 2007) is each asso-
ciated with attitudes supportive of rape myths or a lower intention
to seek sexual consent. Why might general media exposure be
linked to sexual violence attitudes and rape myths, even if this
content is not portrayed? We argue that one path may be through
the sexual objectification of women, which is featured prominently
in mainstream media (Ward, 2016). We test that assertion in this
study.

Exploring Sexual Objectification as a Potential
M ediator

Sexual objectification may contribute to sexual violence be-
cause it dehumanizes women, reducing them to mere objects
without agency or feelings (Fredrickson & Roberts, 1997). It is
easier to inflict pain on an object because, unlike a human, an
object does not merit fair and moral treatment (L oughnan, Pina,
Vasquez, & Puvia, 2013). Gervais and Eagan (2017) argued that
the sexua objectification of women leads to violence both by
teaching people to treat women as objects rather than subjects and
by changing cultural expectations for how men should treat
women. Therefore, exposure to both mainstream and sexually
explicit media may contribute to sexual violence by suggesting
that women are objects (rather than subjects) that exist in service
to others (men) and are not deserving of humane treatment.

Findings across several studies suggest that objectified women
are indeed perceived as less human than nonobjectified women, as


mailto:rseabrook@ssw.rutgers.edu
http://dx.doi.org/10.1037/vio0000198

This document is copyrighted by the American Psychological Association or one of its allied publishers.
This article is intended solely for the personal use of the individual user and is not to be disseminated broadly.

MEDIA, OBJECTIFICATION, AND SEXUAL VIOLENCE IN MEN

evidenced by their receiving less moral concern and by assump-
tions that they engage less frequently in mental activities like
planning and reasoning (Heflick & Goldenberg, 2009; Loughnan
et a., 2010, 2013). Moreover, the objectification of women has
been associated with greater acceptance and perpetration of sexual
violence against women (Bernard, Loughnan, Marchal, Godart, &
Klein, 2015; Galdi, Maass, & Cadinu, 2014; Loughnan et & ., 2010,
2013; Wright & Tokunaga, 2016). For example, men who implic-
itly associate women with objects also report greater likelihood to
rape and sexualy harass women (Rudman & Mescher, 2012).
Male undergraduates who engage in more objectification (e.g., by
staring at someone’ s body or making a sexually degrading gesture)
also report more sexual violence perpetration (Gervais, DiLillo, &
McChargue, 2014). Experimental studies support these findings.
For example, though not a direct measure of sexual assault perpe-
tration, Loughnan and colleagues (2010) found that adults were
more willing to administer pain-inducing tablets to objectified
targets (both female and male) than nonobjectified targets. Taken
together, the results from these studies suggest that objectified
women are perceived as less human and are more likely to be
targets of sexua violence than nonobjectified women, and that
those who engage in more objectification are generaly more
accepting of sexual violence.

Sexual Objectification and Mainstream Media

Sexually objectifying content is a prominent element of main-
stream U.S. media, appearing in 71% of music videos (Frisby &
Aubrey, 2012), 22% of TV commercials featuring women (Mess-
ineo, 2008), and among 45.5% of young adult femal e characters on
prime-time TV (Smith, Choueiti, Prescott, & Pieper, 2012). Real-
ity TV aso prominently features objectified images of women. In
their content analysis of reality programs, Flynn, Park, Morin, and
Stana (2015) found that 28% of female characters were partially or
fully nude, compared with only 11% of male characters. In reality
dating programs (e.g., The Bachelor), women are referred to as
sexual objects nearly once every 10 min (Ferris, Smith, Greenberg,
& Smith, 2007).

Objectification of women also features heavily in pornography
(Bridges et al., 2010; Fritz & Paul, 2017; Klaassen & Peter, 2015).
Examples of objectification of women in pornography include
camera focus on genitalia (Fritz & Paul, 2017; Klaassen & Peter,
2015), “cumshots’ (i.e., @ man gjaculates onto a woman's body;
Bridges et a., 2010; Fritz & Paul, 2017), and stripping (Fritz &
Paul, 2017). In their content analysis of 300 pornographic scenes
from online videos, Fritz and Paul (2017) found that 79% of
mainstream pornography videos featured extended camera focus
on women's genitalia, 44% featured cumshots, and 43% featured
stripping. Klaassen and Peter (2015) found similar results for focus
on genitalia (60.8% of scenes from Internet pornography), and
Bridges and colleagues (2010) found that almost every scenein 30
top-selling pornography videos depicted a cumshot.

Effects of Sexualized Media: Theoretical and
Empirical Analyses
Both theoretical and empirical analyses outline how exposure to

sexually objectifying media may affect men’s sexual attitudes and
behaviors toward women. According to cultivation theory (Gerb-
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ner & Gross, 1976), repeated exposure to commonly portrayed
media messages will foster analogous beliefs in media users. With
heavy viewing, frequently activated constructs and associations
(e.g., women are sexual objects) become more accessible in mem-
ory, eventually making related content feel more acceptable
(Shrum, 1996). According to Bandura's (2001) socia cognitive
theory, viewers beliefs are shaped by their engagement with
media content, and these beliefs inform behavior. Therefore, if
men are regularly exposed to messages that women are sexual
objects, they might internalize this belief, and use it in making
decisions during future interactions with women. Similarly, ac-
cording to Wright's (2011) acquisition, activation, application
model (3AM), sexual media exposure shapes the acquisition of
new sexua scripts, the activation of existing scripts, and the
application of these scripts to one's own real-world sexual expe-
riences. Thus, these theories would argue that regular exposure to
mainstream media, which often sexually objectify women, might
lead men to be more accepting of notions that women are sexual
objects, and to engage in sexually objectifying behavior toward
women, including dehumanizing sexual aggression.

Empirical analyses support these premises. First, evidence indi-
cates that more frequent consumption of specific media genres is
associated with stronger support of notions that characterize
women as sexual objects whose main value is in their appearance
(Hust & Lei, 2008; Ward, 2002; Ward, Vandenbosch, & Egger-
mont, 2015). For example, Ward and colleagues (2015) found that
adolescent boys who regularly consumed sexualizing magazines
expressed stronger support, 6 months later, of objectifying notions
about women. Hust and Lei (2008) demonstrated that for under-
graduates, frequently watching sports and music TV was each
related to greater acceptance of the sexual objectification of
women. Findings are similar concerning exposure to pornography.
For example, among 962 Dutch adolescent girls and boys, expo-
sure to sexualy explicit media on the Internet was associated with
greater endorsement of women as sex objects 1 year later (Peter &
Vakenburg, 2009). Together, these studies indicate that more
frequent exposure to media formats that commonly objectify
women is associated with greater endorsement of the objectifica-
tion of women.

Second, findings from experiments indicate that exposure to
sexually objectifying mediais associated with greater endorsement
of attitudes and behaviors supportive of sexua violence toward
women. Across multiple studies, undergraduate participants who
viewed sexually objectified women from movies, video games,
magazines, or music videos later offered more tolerance of sexual
harassment, rape myths, or interpersonal violence than did partic-
ipants without this exposure (Aubrey, Hopper, & Mbure, 2011,
Dill, Brown, & Collins, 2008; Galdi et al., 2014; Kistler & Lee,
2009; Lanis & Covell, 1995; Romero-Sanchez et a., 2012). For
example, undergraduate men who were exposed to sexually ob-
jectifying music videos in alab setting reported greater acceptance
of interpersonal violence and sexual harassment than men exposed
to less objectifying music videos (Aubrey et al., 2011). Evidence
also indicates that participants exposed to sexualized images of
women or to objectifying media content attribute less guilt to
perpetrators of sexual assault, more blame and responsibility and
less empathy to the victims, and stronger intention to engage in
sexual coercion (Burgess & Burpo, 2012; Loughnan et al., 2013;
Milburn, Mather, & Conrad, 2000).
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The Current Study

The link between media and sexual objectification and between
sexual objectification and sexual violence has|ed some researchers
to wonder whether objectification of women can explain the rela-
tion between media consumption and acceptance of sexua vio-
lence. We uncovered only one study that tested all three compo-
nents together. Wright and Tokunaga (2016) used structural
equation modeling (SEM) to explore these relations among 187
undergraduate men. They found that consumption of pornography,
reality TV, and men’s magazines was associated with objectifica-
tion of women, which was in turn associated with greater accep-
tance of sexual violence.

Our goa was to replicate and expand upon Wright and Toku-
naga's (2016) study. Similar to Wright and Tokunaga (2016), we
used SEM to test relations among media use, objectification, and
acceptance of sexual violence among emerging adult men. How-
ever, we expanded on Wright and Tokunaga's (2016) study in
three important ways. First, we included several TV genres, such
as situation comedies (sitcoms) and dramas, rather than focusing
exclusively on reality TV. Second, we used more thorough mea-
sures of media consumption, objectification, and sexual violence.
Rather than the single-item measures of media consumption used
by Wright and Tokunaga (2016), we asked participants about their
consumption of several TV programs within each genre to obtain
a more accurate measure of TV diet. We aso used more reliable
and comprehensive measures of objectification of women and rape
myth acceptance. Finally, whereas Wright and Tokunaga (2016)
conceptualized acceptance of sexual violence using an abbreviated
measure of rape myth acceptance, we included a behavioral mea-
sure of acceptance of sexua violence in addition to rape myth
acceptance. Specifically, we examined sexual deception behaviors,
such as lying about one's identity or feelings to have sex with
someone. Although sexual deception behaviors do not necessarily
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meet the criteria for sexual assault, they do indicate a general lack
of respect for one's sexua partner. Further, several sexua decep-
tion behaviors, such as using drugs or acohol to gain consent,
mirror sexual coercion behaviors (Tyler, Hoyt, & Whitbeck,
1998). We believe that using a behavioral measure of sexua
deception adds an important component to the study of media,
objectification, and acceptance of sexual violence.
We proposed the following hypotheses (Figure 1):

Hypothesis 1: Media use (reality TV programs, sports pro-
grams, sitcoms, drama programs, and pornography) will be
associated with greater acceptance of objectification of
women.

Hypothesis 2: Acceptance of objectification of women will be
associated with greater rape myth acceptance and greater
perpetration of sexual deception.

Hypothesis 3: Acceptance of objectification of women will
mediate the relations among media use and rape myth accep-
tance and sexual deception.

Method

Participants

Our sample came from a study of 411 undergraduate men who
completed the survey and passed at least one out of two validity
checks. Because we focus on sexua violence against women, we
excluded men who identified as predominantly or exclusively gay
or did not indicate their sexua orientation (n = 40). We aso
excluded men who were missing data on any of our predictor
variables (n = 88, see the following text for analysis of missing
data). We were |eft with an analytical sample of 283 undergraduate

RMA Parcel 1
RMA Parcel 2
RMA Parcel 3

Sexual
deception

AQ Parcel 3

SD Parcel 1
SD Parcel 2
SD Parcel 3

Proposed structural model. AO = acceptance of objectification; RMA = rape myth acceptance;
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men, aged 17-27 (M = 19.29, SD = 1.23), who identified as
exclusively or predominantly heterosexua (n = 279, 98.6%) or
bisexual (n = 4, 1.4%). The majority of participants identified as
White (n = 202, 71.4%), and another 38 identified as Asian/Asian
American (13.4%), eight as Latino (2.8%), six as Black/African
American (2.1%), 10 as Middle Eastern (3.5%), and 15 as multi-
racial (5.3%). Most participants had had vagina intercourse (n =
192, 67.8%). Participants also indicated their level of dating and
sexual experience on an 11-point scale ranging from just starting
out to several sexual relationships. On average, participants re-
ported a sexual experience level equivalent to one to two sexual
relationships (M = 4.87, SD = 2.84).

M easures

Sexual deception. Sexual deception was measured using the
Blatant Lying subscale of the Sexual Deception Scale (Marelich,
Lundquist, Painter, & Mechanic, 2008), which has been validated
on sexudly active university students. Participants indicated (yes
or no) whether they had engaged in seven deceptive behaviors,
such as “Told someone ‘I love you' just to have sex with them”
and “ Gotten a partner really drunk or stoned in order to have sex
with them.” We calculated mean scores across the seven items
such that higher scores indicate more deception (see Table 1 for
means, standard deviations, and Cronbach’s « for all measures).

Rape myth acceptance. Rape myth acceptance was measured
using the Burt’s (1980) Rape Myth Acceptance Scale, which has
been validated on adult men and women. Although there are more
recent rape myth acceptance scales, we chose Burt's scale for its
short length. Participants rated their agreement with 10 common
rape myths on a 6-point Likert-type scale ranging from strongly
disagreeto strongly agree. A sampleitemis, “When a girl goesto
aguy’ s house on the first date, it means sheiswilling to have sex.”
We calculated mean scores across the 10 items such that higher
scores indicate stronger acceptance of rape myths.
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Acceptance of objectification of women. Acceptance of ob-
jectification of women was measured using an abbreviated version
of the Sexual Objectification Scale (Morse, 2007). The origina
scale was validated on a sample of undergraduate men (Morse,
2007). Participants rated their agreement with 15 items using a
6-point Likert scale that ranged from strongly disagree to strongly
agree. A sample item is, “It is okay for a guy to stare at the body
of an attractive woman he doesn’'t know.” We calculated mean
scores such that higher scores indicate more acceptance of objec-
tification of women.

TV exposure by genre.  For each TV genre, participants were
presented with a list of programs that both previous research
(Ward, Seabrook, Manago, & Reed, 2016) and pilot data had
indicated were popular among undergraduate men, and were asked
to indicate how many episodes of each program they had watched
using a 4-point scale anchored by none at all and a lot/almost all
episodes. We eliminated programs that fewer than 10% of partic-
ipants had viewed. We were left with 15 reality TV programs to
measure reality TV exposure, 14 sitcoms to measure sitcom expo-
sure, and 12 drama programs to measure drama program expo-
sure. Thelist of reality TV programs and percentage of the sample
that had seen at least one episode was Pawn Sars (54.8%),
American Ninja Warrior (46.5%), Man v. Wild (41.6%), Cops
(33.0%), Deadliest Catch (32.4%), Top Gear (30.1%), Jersey
Shore (27.0%), Duck Dynasty (26.7%), Catfish (20.6%), Guy Code
(17.8%), Viva La Bam (17.4%), American Chopper (13.5%), Dog
the Bounty Hunter (13.2%), The Real World (11.0%), and The
Ultimate Fighter (10.3%). The list of sitcoms and percentage of
the sample that had seen at least one episode was Family Guy
(79.8%), The Smpsons (67.3%), How | Met Your Mother (63.5%),
Big Bang Theory (62.2%), Modern Family (56.0%), American
Dad (51.2%), Two and a Half Men (51.2%), Community (36.7%),
Adventuretime (32.3%), Ridiculousness (30.6%), Bob's Burgers
(28.4%), King of Queens (27.4%), The Middle (21.4%), and Boon-

Table 1
Zero-Order Correlations, Descriptive Satistics, and Cronbach’s as for Variables of Interest and Demographic Variables
Variables 1 2 4 5 6 7 8

1. Redlity TV programs .80

2. Drama programs .35 .63

3. Sitcoms .35 37

4. Sports programming 23" 22" n/a

5. Pornography A7 .24 03 n/a

6. Acceptance of objectification 22" .18" . 25" 32 .86

7. Rape myth acceptance A1 —.03 -.12 07 01 .35 83

8. Sexual deception A7 27 . 17 237 .38 25" .78

9. White 13 .04 —.08 .08 .01 14 .02 —.02
10. Asian -.15 -.07 . —.06 -.01 -.10 .04 .01
11. Latino -.04 —-.05 —-.05 -.04 .04 —.04 —-.02
12. Black 12 .04 —.06 .05 —-.05 —-.08 -.04
13. Multiracial -.01 .04 . .08 .08 05 -.01 .05
14. Middle-eastern —-.08 .03 —-.04 .00 —-.05 -.18" .05 .02
15. Sexua experience 18" 25" 16" 22" .30™ —-.04 .39
16. Age .10 197 . .06 .01 .05 .02 .09
M 141 171 1.84 5.63 354 3.24 181 .10
D .39 48 46 3.25 1.36 .78 .65 19
Note. n/a = not available. Members of each race category are coded 1 and nonmembers are coded 0. Cronbach’s as are reported on the diagona and
bolded.

*p<.0lL *p<.00L
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docks (20.9%). The list of drama programs and percentage of the
sample that had seen at least one episode was Breaking Bad
(64.7%), Game of Thrones (48.9%), The Walking Dead (47.5%),
House of Cards (44.5%), Criminal Minds (33.0%), Law & Order:
SVU (32.0%), NCIS (30.6%), Dexter (27.4%), Orange is the New
Black (24.8%), Entourage (18.5%), Friday Night Lights (16.1%),
and Sons of Anarchy (9.9%). We calculated a mean score for each
genre such that higher scores indicate more exposure.

Sports programming exposure. Participants indicated how
many hours of sports programming (e.g., SportsCenter) they
viewed on a typical weekday, Saturday, and Sunday. Average
daily hours of sports programming exposure was calculated by
multiplying the weekday exposure by 5, adding Saturday and
Sunday exposure, and dividing the total hours by 7.

Pornography exposure. Participants indicated how often
they watched porn/sexually explicit media. Responses were given
on a 5-point Likert-type scale ranging from never to 3 times per
week or more.

Procedure

This study is part of a larger, online survey whose link was
e-mailed to arandom sample of 1,973 male undergraduatesin their
first, second, or third year of school, as well as fraternity officers.
The larger survey assessed media use, romantic relationships,
sexual behaviors, gender beliefs, and fraternity membership. This
isthefirst article from this data set to examine correlates of regular
media exposure. The survey was completed online and took be-
tween 30 and 45 min to complete. Participants were offered a $10
Starbucks gift card in exchange for their participation.

Missing Data

Of the 88 men who had missing data, most were missing data on
level of sexual experience (n = 73), reality TV exposure (n = 53),
drama program exposure (n = 54), and sitcom exposure (n = 53).
There was no difference between the 283 men who completed the
media measures and the 88 men who did not on age, t(368) = .03,
p = .98. Cell sizes were too small to examine race differences
between participants with missing and nonmissing data on the
predictor variables. However, the racial makeup of those with
missing data was similar to the analytic sample: 61.4% (n = 54)
identified as White, 25.0% (n = 22) as Asian/Asian American,
3.4% (n = 4) as Black/African American, 2.3% (n = 2) as Latino,
1.1% (n = 1) as Middle Eastern, and 4.5% (n = 4) as multiracial.
Asian/Asian American participants may be slightly more likely to
have missing data than participants of other races/ethnicities. Par-
ticipants with missing data were less likely than those with com-
plete data to have had sexual intercourse, x*(1) = 26.40, p < .001.
Because many of the questions in this survey relate to sexual
experience, we suspect that those without sexual experience may
have been more likely to drop out. We acknowledge this as a
limitation and control for sexual experience level in subsequent
analyses.

Results
Preliminary Analyses

Descriptive statistics and zero-order correlations between vari-
ables of interest and sample demographics are presented in Table

SEABROOK, WARD, AND GIACCARDI

1. Participants who watched one media genre were more likely to
watch other genres, aswell. Men who identified as Middle Eastern
scored lower than other men on acceptance of objectification.
Gresater sexual experience was associated with more frequent con-
sumption of reality TV programs, drama programs, sports pro-
grams, and pornography, as well as greater acceptance of objecti-
fication and more sexua deception behaviors. Because sexua
experience and Middle Eastern identity were significantly associ-
ated with the outcome variables at p < .01, we included them as
control variables in our analyses.

Testing the Main Research Questions

We used MPlus software (Muthén & Muthén, 1998—2015) to
conduct SEM with maximum likelihood estimator to test our main
research questions (Figure 1). For each of our latent variables
(acceptance of objectification, rape myth acceptance, and sexual
deception), we created three parcels using the item-to-parcel bal-
ance technique (Little, Cunningham, Shahar, & Widaman, 2002)
so that individual scale items were distributed across three indica-
torsin order of their factor loadings (i.e., the highest loading item
on Parcel 1, second highest on Parcel 2, third highest on Parcel 3,
fourth highest on Parcel 1, etc.). Our measures of media use were
treated as manifest variables.

We followed the recommendations of Anderson and Gerbing
(1988) to test our proposed model. First, we tested a measurement
model for the latent constructs in which each latent construct is
permitted to vary freely with al other latent constructs. The
measurement model provided an acceptable fit to the data,
x%(24) = 74.69, p < .001, root mean square error of approxima-
tion (RMSEA) = .08 with 90% confidence interval (Cl) [.06, .10],
comparative fit index (CFl) = .96, standardized root mean square
residual (SRMR) = .05. Next, we tested our proposed structural
model (Figure 2), in which acceptance of objectification mediates
the relations among media use, rape myth acceptance, and sexual
deception (Figure 2). The model provided an acceptable fit to the
data, x*(76) = 174.72, p < .001, RMSEA = .07 with 90% CI [.06,
.08], CFl = .92, SRMR = .05, Akake information criterion
(AIC) = 2,974.64.

Our first hypothesis was that media use would be associated
with greater acceptance of objectification; this hypothesis was
partially supported. Exposure to reality TV programs, sports pro-
gramming, and pornography was each associated with greater
acceptance of objectification (Figure 2). However, consumption of
drama programs and sitcoms was not associated with acceptance
of sexual objectification. Our second hypothesis was that accep-
tance of objectification would be associated with greater rape myth
acceptance and sexual deception; this hypothesis was supported
(Figure 2).

Our third hypothesis was that acceptance of objectification
would mediate the relation between media use and rape myth
acceptance, and media use and sexual deception. To test this
hypothesis, we calculated the indirect effect (IE) and bootstrapped
Cls (1,000 iterations) for each mediation relation. Our results
suggest that acceptance of objectification mediates the relation
between sports programming and rape myth acceptance, |E = .10
[.04, .16], the relation between sports programming and sexua
deception, IE = .09 [.04, .15], the relation between pornography
viewing and rape myth acceptance, |IE = .13 [.06, .19], and the
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relation between pornography viewing and sexual deception, IE =
.11 [.05, .18]. Acceptance of objectification did not mediate the
relations among reality TV, rape myth acceptance, and sexual
deception; relations among sitcoms, rape myth acceptance, and
sexual deception; or relations among drama programs, rape myth
acceptance, and sexua deception. Thus, our hypothesis was par-
tially supported. Overall, our mediated model accounted for 31.1%
of the variance in acceptance of objectification, 17.2% of the
variance in rape myth acceptance, and 33.1% of the variance in
sexual deception.

Alternative Models

To provide evidence that acceptance of objectification mediates
the relations among media use, rape myth acceptance, and sexua
deception, we compared the fit of our proposed model with two
alternative models. In aternative model one, we tested whether
acceptance of objectification was related to media use, which in
turn was related to rape myth acceptance and sexual deception,
x2(89) = 321.03, p < .001, RMSEA = .09 with 90% ClI [.08, .11],
CFl = .82, SRMR = .12, AIC = 6,581.86, R? for acceptance of
objectification = .17, R? for rape myth acceptance = .09, R? for
sexual deception = .21. This model did not provide an acceptable
fit to the data.

In aternative model two, we tested a model with direct path-
ways from the media variables to acceptance of objectification,
rape myth acceptance, and sexual deception, x%(66) = 148.47, p <
.001, RMSEA = .07 with 90% ClI [.05, .08], CFl = .93, SRMR =
.05, AIC = 2,968.40, R? for acceptance of objectification = .31,
R? for rape myth acceptance = .06, R? for sexual deception = .27.
Although the direct model provided a nearly equivalent fit as our
proposed model, our proposed model explained a greater propor-
tion of the variance in acceptance of objectification, rape myth
acceptance, and sexua deception. Therefore, we concluded that
our proposed model provided a better fit to the data than the
alternative models.

Discussion

Our results indicate that consumption of reality TV, sports
programming, and pornography is each associated with greater
acceptance of objectification of women (Hypothesis 1), which in
turn is associated with greater rape myth acceptance and more
frequent acts of sexual deception among undergraduate men (Hy-
pothesis 2). Objectification of women mediated the relations be-
tween sports programming consumption and indicators of sexual
violence (i.e., rape myth acceptance and sexua deception), and
among pornography consumption and sexual violence. We did not
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find evidence of mediation for the relations among other TV
genres (reality TV, drama programs, and sitcoms) and sexua
violence (Hypothesis 3).

Despite evidence that media consumption, and especialy use of
sexually explicit media, isrelated to sexually aggressive behaviors
and attitudes accepting of sexual violence, relatively little work has
explored the mechanisms that explain why this relation exists
(Rodenhizer & Edwards, 2017). Our results support theorizing by
Gervais and Eagan (2017) that objectification contributes to sexual
violence indirectly by changing cultural norms about how women
should be treated. On the basis of our results, we suggest that
media, which frequently objectify women, may indirectly influ-
ence men's attitudes toward and perpetration of sexual violence by
depicting women as sexual objects, devoid of agency and feeling.
This study also adds to the mounting literature that indicates the
many ways in which objectification is detrimental to women.
Researchers have shown that objectification is related to myriad
consequences for women, including lower cognitive functioning,
poorer physical performance, more disordered eating, and higher
rates of depression (American Psychological Association Task
Force on the Sexualization of Girls, 2007); we add to that list by
demonstrating that objectification of women in the media and by
men is related to sexual violence against women.

Limitations

Before noting the implications of our study, we acknowledge
limitations that future research should try to address. First, our
findings are limited by arelatively homogenous sample. A major-
ity of our participants were White, and all were enrolled at an
undergraduate institution and identified as heterosexual or bisex-
ual. Future studies should examine the model proposed in this
study among minority youth while taking care to include TV
programs popular among minority youth. We should also consider
links between media use, acceptance of objectification, and sexual
violence among gay and queer-identified men by using valid
measures of acceptance of objectification of men and acceptance of
rape myths about men (e.g., men cannot be raped because they
aways want sex; Struckman-Johnson & Struckman-Johnson,
1992). Second, we cannot draw conclusions about causality from
our data. Media use may cause men to be more accepting of
objectification and sexua violence, just as men who are more
accepting of sexua violence and objectification of women may
choose media content that reaffirms their beliefs. Longitudinal
studies are needed to examine the possibility of a model with a
feedback loop between media use and acceptance of objectifica-
tion of women. Third, the pattern of missing data from men
without sexual experience limits the generalizability of our find-
ings. We suspect these men may have felt that the study was not
relevant to them. However, it is important to assess the beliefs of
men before they become sexually active. Encouraging young men
to challenge objectification and rape myths may be particularly
effective at reducing sexual violence among men once they be-
come sexually active. Fourth, our TV genre variables did not
capture all of the programs within that genre, but only a subset.
Finaly, the relatively low levels of rape myth acceptance and
sexual deception suggest the possibility of social desirability bias.

SEABROOK, WARD, AND GIACCARDI

Research Implications

Our study replicates a similar study of media consumption and
attitudes toward sexua violence conducted by Wright and Toku-
naga (2016). Similar to Wright and Tokunaga (2016), we found
that acceptance of objectification of women mediated the relation
between pornography consumption and rape myth acceptance.
Unlike Wright and Tokunaga (2016), we did not find that objec-
tification of women mediated the relation between reality TV
consumption and rape myth acceptance. The measures used to
assess reality TV may explain the discrepant findings. Wright and
Tokunaga (2016) used a one-item measure of reality TV consump-
tion frequency, whereas we asked participants to indicate how
often they viewed 15 specific reality TV programs. Our list of 15
program is uniform, whereas Wright and Tokunaga's one-item
measure of frequency does not alow us to know which programs
participants are thinking of when they answer the question. Some
participants may be thinking of highly objectifying programs (e.g.,
Jersey Shore), whereas other may be thinking of nonobjectifying
programs (e.g., House Hunters).

We aso expanded on Wright and Tokunaga's (2016) study in
three important ways. First, we added additional TV genres to the
proposed model, including sports programming, drama programs,
and sitcoms. We found that objectification of women mediated the
relations among sports programming and rape myth acceptance
and sexual deception. Sports programming typically does not
depict explicit acts of sexual violence, but previous researchers
have found that sports programs do tend to depict objectifying
images of women, for example, by featuring sexualized women
(e.g., cheerleaders) in the background or on the sidelines (Duncan,
Messner, Willms, & Wilson, 2005). Moreover, successful female
athletes are often portrayed in sexualized poses (e.g., in Sports
Illustrated Swimsuit Edition) rather than portrayed playing the
sport for which they are known (Daniels, 2009; Messner, Duncan,
& Cooky, 2003). Our results suggest that viewing sports program-
ming, which is common among young men (Harper et al., 2014),
is associated with greater objectification of women and, in turn,
greater acceptance of rape myths and perpetration of sexual de-
ception. Adding sports programming to the model as an additional
genre further suggests that media content need not depict sexual
violence explicitly to be related to sexual violence. Future research
on media effects should consider genres that display both explicit
and implicit depictions of the outcome of interest.

Neither drama program nor sitcom consumption was related to
objectification of women. The differential findings across genres
highlight the importance of considering TV genre when research-
ing associations among TV viewing and attitudes and behaviors.
Drama programs may contain fewer messages about objectifica-
tion. In a content analysis of primetime TV, Kim and colleagues
(2007) found that compared with sitcoms, drama programs con-
tained fewer references to women as sexua objects. Some drama
programs, such as Law & Order: SVU, depict sexual violence but
may actually reduce acceptance of sexual violence because their
content challenges commonly held rape myths (Cuklanz & Moorti,
2006). For example, in asurvey of 313 college students, those that
watched Law & Order reported lower rape myth acceptance than
those who did not watch the program (Hust, Marett, Lel, Ren, &
Ran, 2015). Although Kim and colleagues (2007) found that
messages about women as sex objects were common in sitcoms,
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the landscape of sitcoms has changed in recent years. The most
popular sitcoms viewed in our sample included Bob’s Burgers and
Community, both of which have been identified as feminist TV
programs (McCall, 2014; Schein, 2013) and therefore may contain
less objectification of women.

Second, we expanded on the Wright and Tokunaga's (2016)
study by using more comprehensive and reliable measures of
acceptance of objectification of women and rape myth acceptance.
By finding similar relations with more reliable measures, our
results lend further support to the proposed model in which ob-
jectification of women is related to greater rape myth acceptance.
Finally, we expanded on the Wright and Tokunaga's (2016) study
by including sexual deception as a behaviora measure of sexual
violence. Adding a behaviora measure of sexua violence adds
support to the proposed model by suggesting that objectification of
women is related not only to attitudes about sexua violence but
also to behaviors indicative of sexual violence. Although sexual
deception behaviors do not necessarily meet the definition of
sexual assault, they do challenge the notion of consensual sexua
activity. Is sexual activity consensual if one party lied about who
they are or how they feel? Some legal scholars (Rubenfeld, 2012)
argue that sexual activity by deception should be considered as-
sault, just as other criminal acts by deception (e.g., pretending to
be a utility worker to break into a house) are considered crimes.
Moreover, legal definitions of sexual assault sometimes include
inability to consent to sex due to incapacitation from alcohol or
drugs (Krebs, Lindquist, Warner, Fisher, & Martin, 2007); there-
fore, the deception technique of giving drugs or alcohol to some-
one to have sex with them could be considered assault under the
law.

Clinical and Palicy Implications

On the basis of the results of our study, we conclude that the
objectification of women may serve as a mechanism that links
some TV genres (reality TV and sports programming) and por-
nography to sexua violence against women. Media literacy pro-
grams may be an important step in combatting acceptance of rape
myths and sexual violence. Specifically, media literacy programs
for men should challenge the idea that women exist for men's
sexual pleasure to disrupt the link between media consumption and
sexual violence. Challenging objectification of women may be
especially important for those who have viewed pornography. For
many emerging adults, pornography is their first form of sex
education, as the average age of first viewing for men is 13 years
old (Bischmann et al., 2017). Comprehensive sex education pro-
grams that include media literacy, especially related to pornogra-
phy, are likely an important step in preventing sexua violence
among young men.
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